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Covert Marketing Strategy and Techniques
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3.Conclusion

Covert marketing strategy can be implemented quite broadly. In this study only twenty-one methods are described.

It is very possible that new techniques will be added to them in the near future. The boundaries of covert
marketing strategy depend on the imagination of the marketer. In practice, any combinations of covert techniques
can be used to introduce and to promote the product/firm. Thus, synergy can be created and the desired level of
effect can be increased, as mentioned previously in the example of Gangnam style.

§8 donad 3
Coal Jadzes oy ol 0310 pradgd 3yge 21 g axllbe ol 55 30,8 Lol 0358 YolS Cojgo 4 b il o8 13l Oilgiy 51wl
Cyge @y 3yl Ol QLT 4y iy Jhb Lo @liel demae 335 dilol sylge gl 4 Sie sle S sunl o &
&5 b Ole Gl 29l 03y 5 43 D54 Jgama (85 5 Giyme jelia 4y ileh L Jaagd gl SBS B S0 4 e
gl halial slg o jse prhu g Wl dozg 4 WBlgd e §Bae L Wl o)Ll O 4 Gangnam Sl 4y g1ya Jla jo 30 33

Apban 1B GBS 8 pan peiled 33 50 0355 352,895 GilbLasl 3l ealimul b o igee byl g3 sl

LS

Tood b U o daz s s dgp sl blas daz 3 5] Siasd g5 LB o)
ole SIS lowisl e eandS51 dieass b olyas (Liolys JoB) )9

dwle SIS sl couds des,3 OVl (p Suds Gesiws Gy

4000 *

aiz e Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/covert+marketing+strategy+and+techniques



