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Brand ambidexterity and commitment in higher education: An

exploratory study
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4. Discussion and conclusion

The study's researchers propose and empirically test a model of
brand ambidexterity in the context of higher education, focusing on stu-
dents' commitment toward continuing their postgraduate studies at the
same university. Ambidexterity variables (i.e., exploratory and exploit-
ative) indirectly affect commitment through brand performance,
which in turn directly affect commitment as well as indirectly through
its influence on variables associated with the student perceptions, that
is, brand image and reputation. The study's results thus confirm that
ambidexterity is possible within a non-profit institution and that such
a strategy may lead to increased brand performance. As the study
shows, such ambidexterity leads to improved brand image and reputa-
tion with both exploratory and exploitative strategies all directly affect-
ing commitment. Several contributions are made to the existing
literature in the field.
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