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برای تهیه مقاله ترجمه شده کامل  این فایل تنها قسمتی از ترجمه میباشد.  
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Managerial Implications: 

It is hard to escape the obvious conclusion that celebrity, positive word of 

mouth,precise advertising with unique selling proposition message and Sales 

Promotion are the best integrated marketing communication (IMC)tools for 

promoting fashion commodities among the Iranian respondents. The IMC 

should be addressed the right segment for penetrating the fashion commodity 

item in customer mind. This can be illustrated by Garment, Bag& Shoes and 

Perfume are most attractiveness fashion commodities among Iranian`s people, 

especially young ones, that consider as huge portion of Iranian population . 
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