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Revisiting customers' perception of service quality in fast food

restaurants
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8. Further research directions

In the past, many fast food companies have launched their
businesses in different locations across the globe. People in different
countries have different cultures and traditions that may influence their
perception of service quality and the elements related to that along with
other things. For instance, fast food corporations have found that
foreign franchisers often fail in keeping up with the American cleanness
standards and that they often also use lower quality ingredients which
are still considered good in their home country.! Another example is
that fast foods are popular for their convenience in the US market,
while in other countries, they represent more of a treat.” These
examples bring up the importance of having a deeper understanding
of fast food purchase motives, consumers’ expectations, and their
perceptions in different countries and locations. It also makes the
applicability of findings based on a certain market to other global
markets challenging and questionable. Therefore, an extension to this
work would be to study the research question within a market other
than the US market, in other words, researchers could revisit this study
in different markets in order to investigate the potential differences in
consumers’ behavioral intensions and satisfaction based on their
perception of service quality in those markets.
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