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Results
First, an exploratory factor analysis was employed to identify the underlying
dimensions of the scale and to purify the price service satisfaction scale. Items
with a factor loading below 0.4 were excluded, resulting in five factors. Items
measuring the price confidence and price reliability dimensions were merged into
one factor.

Then, Cronbach-a and item-to-item correlations for each factor were calculated.
Items that increased Cronbach-a when deleted were excluded. After this analysis five
factors were extracted, which explained 68.8 percent of the variance (Table II):
reliability of prices (five items, a ¼ 0.87), transparency of prices (five items a ¼ 0.89),
relative price (four items, a ¼ 0.84), price-quality ratio (five items, a ¼ 0.89), and price
fairness (four items, a ¼ 0.76). Thus, reliabilities are well above the lower limits of
acceptability (Hair et al., 1998).
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