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5. Conclusion

Having achieve all the objectives this research set out to do, it can be concluded that here is a correlation 
between manager’s awareness on green concepts with the implementation of green marketing among the personal 
care product companies in Peninsular Malaysia. The challenge now is to enhance managers’ environmental 
awareness in order to ensure more environmentally friendly practices. However it must be noted that for the 
organization to play an active role in preserving the environment, it would involve commitment in the organization 
as a whole. All the departments in organization should be committed to provide the same level of environmental 
responsibility, which will be accepted by not only the customers but also the government and the employees as well. 
Notwithstanding the limitations of this study, several avenues for future research in the area of green marketing are 
suggested. In order to ensure validity of the findings in this study, there is a need to carry out similar study with 
different types of research technique such as focus group or personal interviews. Future research might also consider 
additional green issues dimensions other than those being asked in this study. 
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