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The impact of event advertising on attitudes and

visit intentions
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4. Conclusion and discussion Coma g (558 Aol 4
There is little doubt that hosting a special event, such as an in- S g epld UL o o)t der aiila ¢ ols slingy S iliee o8 s (SUS

ternational film festival, in a city has an impact on people's atti-

tudes toward the city (Green et al., 2003; Hede, 2005; Xue et al., « Green et al.,2003;Hede,2005;Xue et al.,2012) ,5d 4 30,81 3,55 555 4

2012), their intentions to visit the city (Barros, 2012; Chalip et al., _

2003; Connell, 2012; Hennessey et al., 2010), and the image of Barros,2012;Chalip et) & 31 asjlo o Lol a ol 2 o

the city (Jago et al., 2003; Leisen, 2001; Qu et al., 2011). However,
there has been no study that examines the impacts of event
advertising on the hosting cities, for which people have different
levels of city recognition (well known vs. unknown city). In this
regard, this study examines the effects of event advertising and city
recognition on peoples' attitudes and visit intentions to the event-
hosting cities. As a special event, two international film festivals
were chosen. In particular, Cannes in France and Busan in the Re-
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