o \%e JTo CJ'J—.'I

53g-L1> sLaULS o5 g 49

B2B slo Hlojlw hwgd Leleio] diluy 0uilS s Jolge

L lie LSSl Glgie

Determinants of social media adoption by

B2B organizations

L deg3

JolS o0 das,5 dlie degd gl cdblun das 3 3] iewd g5 L8 ol



http://iranarze.ir/determinants+social+media+adoption+organizations

% JTd dIJ__ll

6ag-Lils slaUls bls_ﬂ.ng_)é

6. Conclusions

This study contributes to the limited research on social media in a B2B
context by building on previous work (e.g. Michaelidou et al., 2011;
Venkatesh & Davis, 2000) to model determinants of social media adop-
tion by B2B organizations. The findings suggest that perceived usefulness
and organizational innovativeness are the key drivers for the adoption of
social media by B2B organizations whilst perceived ease of use was found
to be an insignificant adoption driver in this specific context. Perceived
usefulness is, in turn, found to be negatively affected by perceived barriers
and positively affected by image enhancement. The results of the post-hoc
qualitative interviews with B2B managers also suggest that perceived
pressures from key stakeholders (i.e. buyers and competitors) may also
influence the adoption decision.
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