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برای تهیه مقاله ترجمه شده کامل با فرمت این فایل تنها قسمتی از ترجمه میباشد.
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.Lایید کلیک اینجا شده، ترجمه مقالات جدیدترین جستجوی برای  

6. Conclusions

This study contributes to the limited research on social media in a B2B
context by building on previous work (e.g. Michaelidou et al., 2011;
Venkatesh & Davis, 2000) to model determinants of social media adop-
tion by B2B organizations. The findings suggest that perceived usefulness
and organizational innovativeness are the key drivers for the adoption of
socialmedia by B2B organizationswhilst perceived ease of usewas found
to be an insignificant adoption driver in this specific context. Perceived
usefulness is, in turn, found to be negatively affected by perceived barriers
and positively affected by image enhancement. The results of the post-hoc
qualitative interviews with B2B managers also suggest that perceived
pressures from key stakeholders (i.e. buyers and competitors) may also
influence the adoption decision.
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