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Consumer identification with store brands: Differences

between consumers according to their brand loyalty
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Conclusions and implications for management

The findings of this study enable us to understand the pro-
cess of the consumer’s identification with the SB, as well as
differences in this process that occur in the two consumer
segments with great value for the retail sector (consumers
who are loyal and non-loyal toward brands).

On the one hand, the results of the modeling performed
reveal that the perceived value of these brands plays a
determining role in the consumer’s identification with them.
The total standardized effect of the value of the SB in
the identification is 0.77 and occurs directly (0.46) and
indirectly (0.31), as value increases the consumer’s satis-
faction with these brands and reinforces the associations
of smart shopping attributed to them. The descriptive data
show, however, that consumers agree only slightly that these
brands represent the alternative with greater value.
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