NI ST ] &

63g-Ll> gLaULS a5 g 49

:69.3 owd 3 Olygitwy Ohldlgs dedo y u_Sp - 0uS G raa ,b.gb) Cogls
I8 Syl Gial33) 5 0uiS G pae mblie (§5lu disdis

s Alie LSSl Glgie

Enhancing consumer-brand relationships on restaurant Facebook
fan pages: Maximizing consumer benefits and increasing active

participation
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6. Implications

The findings of this study provide theoretical and managerial
implications for researchers and marketers. This research adds to
the theoretical body of knowledge about building consumer-brand
relationships through the use of restaurant Facebook fan pages. The
study stresses the importance of evaluating the level of members’
participation in the online community. The role of active partic-
ipation in a successful online community illustrate the need to
develop more comprehensive scales for measuring a member’s
behavior than those utilized in previous studies (e.g., user fre-
quency or log-in time). The study also validated the feasibility
of social-psychological benefits as a single construct in restau-
rant studies, which provides an alternative benefit/need construct
for use in future studies. From the findings, marketers can build
more sustainable and vital restaurant Facebook fan pages. They
are advised to identify the benefits that members seek when visit-
ing fan pages to better understand consumer needs, which should
drive design of webpage features and functions. These can deliver
the desired benefits to consumers and provide opportunity to con-
vert lurkers into active members. Successful restaurant Facebook
fan pages may be a highly effective marketing strategy for building
and maintaining consumer-brand relationships.
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