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Investigation of the Effects of discount Announcements on

Consumers’ Purchase decisions: A Case Study in Supermarket
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7. Conclusions

Supermarkets are the closest units to customers so their role in marketing could not be ignored. There are studies
on customer decisions but most of them are based on ordinal scale data. Importing categorized data or using ordinal
level data cause loss of some detailed information. In this study we used scale level data and tried to get more
sensitive and accurate inference. This could be considered as the strongest side of this study.

We may also express some negative criticism about this study. Firstly this study is based on cross-sectional data
like most of the studies in the literature. Actually we have looked for panel data but there were no records on
announces. Indeed if we were to be able to find some records, no one expects them to be so detailed and
representative about attitude and decision of customers. So we prepared a questionnaire and because it is hard to
apply it on the same customers or even on same markets for a several years we applied it on a one week period in
mid-2011.
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