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A Sound Idea: Phonetic Effects of Brand Names on

Consumer Judgments

LS

JolS o0 das,5 dlie degd gl cdblun das 3 3] iewd g5 L8 ol



http://iranarze.ir/sound+idea+phonetic+brand+names+consumer+judgments

()

% JTd UIJ__Il

539-L1> sLaULS ol5ig 43

GENERAL DISCUSSION

In this article, we provide support for the proposition that
consumers gather and process information from brand
names in an automatic manner. However, consumers can
control for this provided they process information that dis-

credits the brand name at the time the name is encountered.

An important aspect of sound symbolism established in this
article is how it affects consumers’ attitudes at the attribute
level (hypothesis 1). Consumers may knowingly control for
the process when they have access to information that credits
or discredits the brand name at the time at which they en-
counter the brand name (hypothesis 2). Yet, consumers are
not fully aware of this process and cannot fully control for
the effect; we show evidence for the uncontrollability of the
effect unless the name is discredited at the time of encoding
(hypothesis 3) and the consumer is not cognitively impaired

(hypothesis 4). These results provide evidence for the au-
tomatic processing of brand names and their phonetic
effects.
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