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Conclusion

In this article, we have briefly explored the contribution of

Islamic ethics to the field of marketing. In particular, we

addressed four questions that collectively give special

meaning to Islamic marketing in today’s global market-

place. We discussed, too, how Islamic ethics shape

government policies, market functions, and corporate

decisions. The interplay among these factors influences the

general business environment and the welfare of the soci-

ety. We recognize that though Islamic prescriptions are

considered normative, their influence, in traditional socie-

ties, is widespread. We have argued that Islamic

prescriptions, in the context of marketing, offer guidance

essential for safeguarding individual, organizational, and

societal welfare. Whether for reasons of travel difficulties,

cultural misconceptions, research priorities, and or a

familiarity with Arabic or other languages spoken in

countries with Muslim majorities, Western marketing

scholarship has either not looked closely at or overlooked

Islamic ethics and their contributions to marketing prac-

tices in other parts of the world. However, this study shows

that Islamic ethics offer perspectives on marketing prac-

tices and guidelines that are useful in enhancing moral

conduct and safeguarding the interests of marketing actors.
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