NI ST ] &

63g-Ll> gLaULS a5 g 49

giﬁjb’b’(.d Olel W8l (selois] gla dlwy (sLLIL &nl& gg.g)lgN-REL

SbliL gle ool i

s Alie LSSl Glgie

N-REL: A comprehensive framework of social media marketing

strategic actions for marketing organizations
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Discussion

This study proposes the N-REL framework, a comprehen-
sive framework that explains how companies develop their
social media marketing strategic decision process, and how
they translate and deploy their SMM strategy into strategic
actions. The framework extends prior literature on SMM strat-
egy, offers a general perspective, irrespective of industry or
sector of application, and covers both B2C and B2B marketing.

As marketers increasingly realize about the importance of
relationship marketing, they turn to maximize the potential
of social media use for their marketing strategy. Within the
paradigm shift toward relationship marketing, social media
marketing is also consistent with transactional marketing,
although SMM activities can particularly boost relationship
marketing approaches.
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