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The use of disliked gifts from a consumer behavior

perspective
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5. Discussion and implications

Recipients use 37.8% of disliked gifts, while do not use 62.2%. Recip-
ients' gender, income and collectivism, givers' gender, the closeness, gift
effect, and age difference act as variables for the relationship. Dislike
level acts as a variable for the gift. These variables explain the receiver's
behavior and organize the context in which this behavior occurs.

Recipients' most common behavior is not using disliked gifts, proba-
bly storing them (Rucker, Balch, Higham, & Schenter, 1992). Business
and charitable organizations struggle to prevent the inactivity of these
products, thus benefiting from them.

Therefore, retailers should facilitate gifts' return or exchange, ar-
ranging a service as the beginning of a relationship. This service should
consider receivers' characteristics that increasing the likelihood of not
using a gift: Being a woman, having higher incomes, being less collectiv-
ist, and generally being younger than the giver. Moreover, charity orga-
nizations receiving donated products could benefit from those
recipients who do not want to do returns and exchanges.
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