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4.6. Conclusion

The literature study showed that a promotion strategy empha-
sising concept branding or energy efficiency might not be very
useful (see also [5,6,20,37,39]). The Dutch study shows that, if peo-
ple are to choose to live in a nearly zero-energy house, the size
and the environment of the dwelling are obviously important, but
an emphasis on the energy costs of the dwelling can also attract
interest. This study confirms that, like in other countries, the per-
ceived comfort levels of residents of nearly zero-energy housing in
the Netherlands are generally high, and an awareness of this might
be an additional attraction for potential customers. However, per-
ceived comfort levels are generally independent of energy category
and further research is needed in order to confirm whether the level
of appreciation of PHs is different, because the sample here was very
small.
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