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A B S T R A C T

Based upon the stressor-strain-outcome framework, this study proposes that perceived system feature
overload, information overload, and social overload are stressors which induce strain, in terms of social
network fatigue and dissatisfaction. Both of social network fatigue and dissatisfaction further influence
discontinuous use intention. The empirical results indicate that three types of perceived overload exert
greater effects on social network fatigue than dissatisfaction, both of which further increase users’
intention of discontinuance. The study also finds that demographic characteristics, such as gender and
age, also have moderating effects on these relationships.
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1. Introduction

In the past decade, social networking services (or social
networking sites (SNSs)) such as Facebook, MySpace, and
Google+ have all experienced rapid growth only to confront major
challenges. For instance, after the peak in 2012, users’ passion for
Facebook began to cool down [17] and there was a decrease in the
number of active users. GlobalWebIndex (GWI) once used “Face-
book fatigue” to describe the reduction in frequency of key
Facebook activities (e.g., sending digital presents, searching for
new contacts, and sending messages to friends) [32]. MySpace was
once the second largest SNS in the world but was stymied in 2011
[30]. Even Qzone in China, the SNS provided by Tencent with the
third largest global user base [21], has also faced a loss of users and
a decrease in use.

Addressing this phenomenon, many researchers have paid
great attention to how to encourage continuous usage of SNSs
[4,53], and SNS providers have also tried to improve service quality,
for example, by adding new and fresh functions, or encouraging
more interaction among users to inhibit the decline in active use.
However, it seems that these strategies are not always as effective
as expected. For example, Facebook has added many new features
since 2012, such as mention tagging, privacy concern, trending,
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and so on, but these additions have not stemmed the decrease in
active Facebook users. According to a survey by the Pew Research
Center, 61% of respondents have voluntarily taken a break from
Facebook and 20% have totally abandoned the platform temporar-
ily due to boredom and weariness toward excessive gossip and
messages from friends, irrelevant information, and frequent
system updates [69]. A report from GWI indicated that Facebook
still saw a drop in active usage of 8% in 2014 [17]. Meanwhile,
increasingly more users use Facebook as a place to browse rather
than post and share, and are moving from such traditional social
networks toward newer, smaller platforms, as well as mobile
messaging apps, such as Pinterest, Tumblr, and Snapchat.

This trend has led to more research on the discontinuous use of
SNSs, which is driven by different factors compared with
continuous use [83]. For example, a series of studies conducted
by Maier and his coauthors [54,55] considered discontinuous
usage as users’ coping strategy toward stress resulting from SNS
activities, such as SNS exhaustion and social overload. These
studies shed light on the negative side of SNS use, and highlight the
important role of stressful experience in inducing discontinuance
behavior. However, as Berger et al. [10] pointed out, studies
belonging to this stream were still limited and several questions
were not fully addressed.

Moreover, Ravindran et al. [70] proposed the concept of “social
network fatigue” to explain users’ discontinuous usage behavior in
relation to Facebook. Adapted from the clinical and occupational
area, social network fatigue is a subjective and negative feeling of
tiredness, boredom, and burnout resulting from SNS activities.
However, this study did not provide empirical support for its
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importance. Building on Ravindran et al. [70], Bright et al. [14] and
Lee et al. [49] provide empirical support for the effect of overload
on social network fatigue, but they also did not empirically
examine the importance of social network fatigue on other
outcomes.

Addressing the gap existing in previous research, our study
adopted the stressor–strain–outcome framework to investigate
the antecedents and outcomes of fatigue in the SNS context. Two
research questions are addressed in this research: (1) how does
perceived overload lead to users’ social network fatigue and
dissatisfaction while using social networks? and (2) how do social
network fatigue and dissatisfaction influence discontinuous usage
intention in the social network context? This study contributes by
improving researchers’ understanding of social network fatigue, a
construct that has attracted great attention but still needs more
empirical research. This study also contributes by examining the
antecedents of social network fatigue from a stress perspective,
and proposing a more appropriate classification of stressors that
captures all the important aspects of the cognitive experiences of
SNS users and how they lead to strain in the SNS context. Finally,
we include social network fatigue and dissatisfaction as two
different strain factors resulting from perceived overload. Thus,
this study extends the postadoption research in the SNS context by
including more determinants of discontinuous intention into
consideration other than dissatisfaction.

The paper is organized as follows. In Section 2, we review the
theoretical background of perceived overload on SNSs and social
network fatigue. Then, we present the research model and
hypotheses of the study in Section 3. In Section 4, we describe
the research methodology including measurement, data collec-
tion, and data analysis. Section 5 includes a discussion and
interpretation of the results, and finally we summarize the
limitations and theoretical and practical implications in Section 6.

2. Literature review

2.1. Perceived overload on SNSs

Overload has been described both objectively and subjectively
in previous studies. From a subjective perspective, overload refers
to an individual’s subjective evaluation and perception of the
amount of objects or people that exceeds one’s ability to handle
[73]. Many researchers have applied this concept to different
research areas to describe the perception of kinds of things that
exceed individuals’ ability to handle, such as “information
overload” [20,39,63], “knowledge overload” [36], “work overload”
[89], and “communication overload” [57].

With the development of information technology, a few
researchers have started to investigate the phenomenon of
“technology overload” [79] and explain the technology dilemma
that more information technology does not always result in a
higher level of work productivity [41]. Karr-Wisniewski and Lu [41]
identify three salient dimensions of technology overload, namely
system feature overload, information overload, and communica-
tion overload. System feature overload occurs when the given
information technology does not fit the given task and the
technology is perceived as being too complex for the task.
Information overload occurs when the information that needs to
be processed exceeds the workers’ processing capabilities.
Communication overload occurs when workers are interrupted
by too many communication requirements through various media,
such as e-mail, instant message, and so on. These three aspects
reflect different dimensions of users’ experiences of interacting
with technology and capture their demands for utilitarian and
hedonic values when using information technology. We adopt this
framework and propose three types of perceived overload in the
SNS context, namely system feature overload, information
overload, and social overload.

System feature overload captures SNS users’ perception of
technological characteristics, and it is defined as the perception
that the features provided by the SNS platform exceed users’
demands [80]. Information overload is defined as the condition
induced by the large amount of information generated on SNSs,
which exceeds the capacity an individual can process [39]. Instead
of using communication overload as proposed by Karr-Wisniewski
and Lu [41], we use social overload to suit the context of our study.
The study of Karr-Wisniewski and Lu [41] was conducted in the
context of a workplace where the main aim of communication is to
improve work efficiency and efficacy. However, in the case of SNS,
the main aim of communication is to socialize. Social demands on
SNSs involve more communication protocol tasks than those in the
workplace context [46].

Social overload was initially proposed as a sociological concept
by McCarthy and Saegert [56] to describe the negative effects of
population crowding. It indicates that individuals have to enhance
social contacts and interactions, and invest more time and
attention in maintaining social relationships with the increase
of regional populations, which sequentially leads to mental and
psychological distress for residents. SNSs are like a virtual society,
and social overload also exists in this context. For instance, Joinson
et al. [40] proposed “digital crowding theory” to describe online
personal network expansion and defined it as excessive self-
disclosure, socialization, and contact. Maier et al. [54] defined
social overload in SNSs as a feeling that an individual has to
respond to too many social support demands required by friends
on SNSs. LaRose et al. ([46], p. 59) also proposed a similar concept,
“connection overload,” which occurs “when the demands imposed by
the reception, maintaining and updating of social media have
detrimental effects on people’s lives.” Thus, social overload in this
study is described as perceptions of crowding in an online space –

users perceive too many social demands to process and perceive
that they have to invest too much time and attention to maintain
relationships with their growing number of contacts in the online
social network.

2.2. Social network fatigue

The phenomenon of fatigue has been examined in previous
clinical and occupational studies [2,9,67]. There is no unified
definition of the concept of fatigue and it varies across different
disciplines, such as health care, psychology, and occupational
domains. For example, Lewis and Wessely [51] defined fatigue as
lassitude or exhaustion of mental and physical strength resulting
from bodily labor or mental exertion. Piper et al. [67], p. 19)
described fatigue as “a subjective, unpleasant feeling of tiredness that
has multiple dimensions varying in duration, unpleasantness and
intensity.” Combining these two definitions, we can conclude that
fatigue exists in two forms: physical fatigue and psychological
fatigue. Physical fatigue refers to a reduction in the physiological
capacity [25], which leads to an imbalance in an individual’s
physical state, such as muscle fatigue and eye fatigue. Psychologi-
cal fatigue refers to a negative perception, such as tiredness [67],
exhaustion [87], stress [9], burnout [33], boredom [28], and
anxiety [86]. However, these two forms of fatigue are not expected
to arise at the same time, and research in different contexts usually
focuses on one or both forms of fatigue.

As physical fatigue is more likely to occur in a mandated
environment related to physical work rather than the voluntary
SNS context, social network fatigue can be regarded as a form of
psychological fatigue. Ravindran et al. ([70], p. 2317) define it as “a
subjective, multidimensional user experience comprising feelings such
as tiredness, annoyance, anger, disappointment, guardedness, loss of
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interest, or reduced need/motivation associated with various aspects
of social network use and interactions.” Hence, we define social
network fatigue as negative emotional reactions to social network
activities, such as tiredness, boredom, burnout, indifference, and
lower interest [1,49,70].

Although some studies have examined the antecedents and
outcomes of perceived fatigue in the occupational area [22,74,82],
few have investigated perceived fatigue in the social network
context. Through a mixed-method approach, Ravindran et al. [70]
categorized the antecedents of social network fatigue into five
stress creators, related to social dynamics, content, immersion,
platform, and life cycle. They also proposed that users tended to
respond to social network fatigue by having a short break or
suspending social network activities. The social dynamics dimen-
sion refers to users’ weariness, feelings of being overwhelmed, and
low interest regarding information on SNSs. The content dimen-
sion refers to disappointment and frustration with posts on SNSs.
The immersion dimension is defined as addiction. The platform
dimension refers to dissatisfaction with platform design features
and the life cycle dimension is expressed as high–low–high activity
life cycle use on SNSs. Bright et al. [14] treated social network
fatigue as information overload on SNSs, and empirically ascribed
social network fatigue to four factors: social media confidence,
social media self-efficacy, privacy concern, and social media
helpfulness. Lee et al. [49] empirically tested three types of
overload on SNSs as the stimulus for social network fatigue and the
SNS characteristics that lead to these overloads, including system
feature overload, information overload, and communication
overload. However, these two studies did not examine the
outcomes of social network fatigue.

3. Research model and hypotheses

Based on above literature review, we developed our research
model as presented in Fig. 1. To develop the research model, we
adopted the stressor–strain–outcome framework, which has been
applied in previous research on technostress [5,68]. Stressors refer
to those factors that create stress, and overload perception is
usually considered as a representative stressor. Thus, we proposed
perceived system feature, information, and social overload on SNSs
as stressors. Strain refers to psychological outcomes of stress in
individuals. It could take various forms and we considered social
network fatigue and dissatisfaction as the strain factors. Finally,
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discontinuous usage intention is the outcome of strain, which
refers to behavioral response to a stressful situation.

3.1. Social network fatigue, dissatisfaction, and discontinuous
behavior

In IS[A1] behavioral research, discontinuance behavior is
defined as a cessation of use [29,72]. Ravindran et al. [70] classified
three types of discontinuous behavior on social network sites:
short breaks, control activities, and suspend behavior. Thus, in the
SNS context, discontinuous usage intention could be defined as an
individual’s intention to decrease SNS use intensity, stop SNS use
temporarily or permanently, or switch to other alternative SNSs
[54,70].

According to expectancy disconfirmation theory (EDT[A2]),
individuals usually have expectations toward a product or service
before using it and then form an evaluation of the actual
performance of the product or service after adoption. When the
evaluation of the actual performance is better than the expecta-
tion, positive disconfirmation or satisfaction occurs, whereas when
the evaluation is worse than the expectation, negative disconfir-
mation or dissatisfaction occurs [64]. Thus, both satisfaction and
dissatisfaction reflect affective response to an individual’s overall
experience with a product or service, but in contrast to satisfaction,
dissatisfaction describes negative feelings, such as a sense of
frustration and bitterness [16]. Many studies have found a positive
relationship between satisfaction and continuance intention
toward SNSs [47,53,90]. From the negative perspective, research
focusing on dissatisfaction also found that such negative feeling
would lead to causal attribution activity, such as avoidance of the
recurrence of the situation or switching to alternatives [19,27,66].
Thus, we could also expect a positive association between
dissatisfaction and discontinuous usage intention toward SNSs.
Hence, we hypothesize as follows:

H1. Dissatisfaction toward the SNS is positively related to
discontinuous usage intention.

As mentioned earlier, when individuals are in stressed, they will
adopt behavioral or emotional coping strategies to relieve or avoid
such unpleasant feelings [76], such as absenteeism and turnover in
organizational behavior research [68]. Studies in psychology have
already found that psychological fatigue will lead to low
performance and participation [34,71,74,75] and have a deleterious
impact on one’s continuance activities [8]. Although empirical
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evidence in the SNS context is scarce, some researchers have tried
to reveal a positive relationship between SNS fatigue and
discontinuous usage. For instance, Ravindran et al. [70] found
that individuals who were experiencing social network fatigue
tended to reduce the intensity of use, had short breaks, or
completely abandoned SNSs. Maier et al. [55] and Laumer et al.
[48] indicated that when SNS users experience a higher level of
exhaustion and frustration, they are more likely to discontinue
using SNSs. Moreover, as lack of motivation is one dimension of
social network fatigue, it is expected that social network fatigue
will significantly influence discontinuous usage intention. Hence,
we hypothesize the following:

H2. Social network fatigue is positively related to discontinuous
usage intention.

Fatigue is a negative perception caused by the dissonance
between reality and one’s ability to deal with it [81]. As users
usually want to experience positive outcomes (e.g., connectedness
and pleasure; [53] when using SNSs, it is expected that their
expectation is disconfirmed if they experience negative outcomes,
such as fatigue. According to EDT, dissatisfaction results from the
disconfirmation between the expectation and actual performance
of a system [64]. An empirical study also found that SNS users
experience the negative emotion of frustration, which leads to
dissatisfaction toward SNSs [48]. Hence, we hypothesize as
follows:

H3. Social network fatigue is positively related to dissatisfaction
toward SNS.

3.2. Perceived overload, social network fatigue, and dissatisfaction

Users frequently encounter system updates and modifications
in an SNS. Though these new features may attract users and
enhance their positive experiences on SNSs to some extent, too
many features lead to feelings of strain, such as fatigue and
dissatisfaction. The feature fatigue effect caused by feature
overload has been examined by a few researchers. It implies that
users tend to give more weight to capabilities than usability before
use but usually suffer from complexity after use, such as anxiety or
stress [52,80]. This is consistent with the limited capacity model,
according to which there is a capacity limit for humans to process
added features [45]. Moreover, according to cognitive fit theory,
unnecessary features would distract users’ attention and increase
individuals’ cognitive load, which induces poorer individual
performance [65]. Thus, when the misfit between system
capacities and users’ needs occurs, SNS users may have negative
feelings, such as anxiety [58], stress [58], burnout, and emotional
exhaustion [80], which may further decrease individuals’ perfor-
mance. Finally, from an economic perspective, people might also
get frustrated and bored when new features added to a software
package reach a certain point, where the marginal utility of new
features proves to be negative [35]. Hence, we hypothesize as
follows:

H4a: System feature overload is positively related to social network
fatigue.

The negative outcome of feature overload is that the increased
complexity of features requires more effort and time to learn and
decrease users’ perception of usability or ease of use, which in turn
leads to dissatisfaction. Studies from the marketing field on
product features reveal a positive relationship between product
feature overload and dissatisfaction. For instance, Thompson et al.
[80] found that consumers preferred products with many features
at first, but when using them, they tended to get upset by the
number of product features, and experienced decreased satisfac-
tion. Stock [77] also proposed an inverted U-shaped relationship
between the innovativeness of the offered goods and customer
satisfaction. For digital products, such as information technology,
Ragu-Nathan et al. [68] revealed that the complexity of informa-
tion and communication technology used by employees decreases
their job satisfaction. In SNSs, new features and updates are rolled
out frequently to attract and retain users. But when the benefits of
new features are outweighed by the costs, in terms of learning
efforts or complexity of use, it is expected that they will feel
dissatisfied with the SNSs. Hence, we hypothesize the following:

H4b: System feature overload is positively related to dissatisfaction
toward the SNS.

With the development of information technology, individuals
have more channels to access a massive amount of information
than ever before; however, the negative outcomes caused by
excessive information have also drawn attention from researchers.
According to Miller’s Law [59], the maximum number of chunks of
information that the human brain can remember in a short time is
seven. Given this limitation, individuals experience “information
anxiety” in the digital age as declared by Wurman [88]. Wurman
[88] points out that the typical signs accompanying the occurrence
of information overload include mental and emotional fatigue, and
feelings of stress, anxiety, and helplessness. Lewis [50] proposed
the concept of information fatigue syndrome to describe mental
anguish or even physical illness caused by confronting excessive
information. Misra and Stokols [61] found that higher levels of
perceived cyber-based information overload significantly pre-
dicted self-reports of greater stress. In the context of SNSs,
Ravindran et al. [70] and Bright et al. [14] also attributed
information overload as being one of the major antecedents of
social network fatigue. Recently, Lee et al. [49] provided empirical
evidence of the positive relationship between information
overload and social network fatigue. Hence, we hypothesize as
follows:

H5a: Information overload is positively related to social network
fatigue.

The relationship between information overload and decision
performance has been examined widely. For consumers who make
purchase choices, studies have revealed that confronting too much
information might decrease decision quality [39] and decision
effectiveness [42], leading to greater dissatisfaction with the
choice [13,23,37]. All these studies imply that when individuals’
limited information processing capacity is challenged by heavy
information, they tend to have the feeling of losing control and are
more likely to get confused and regret their decision. Thus, it is
expected that when individuals are overloaded with the informa-
tion presented by an information system, they will have a lower
evaluation of the system’s usefulness and this negative disconfir-
mation will further lead to dissatisfaction toward the system. For
instance, the information overload in electronic knowledge
repositories (EKRs) in organizations decreases users’ perceived
usefulness and satisfaction toward the EKRs [12]. For SNS users,
dealing with a great amount of information every day will also
increase the feeling of frustration, especially when this informa-
tion is redundant or not relevant to their interest. Koroleva et al.
[44] and Laumer et al. [48] investigated information overload on
Facebook and found that it led to dissatisfaction and further
reduced activity on Facebook. Hence, we hypothesize as follows:

H5b: Information overload is positively related to dissatisfaction
toward the SNS.

Research from sociology has already found that social overload
related to a large amount of unwanted social demands will induce
psychological distress [26,31]. We extend the same to the SNS
context. According to Dunbar [24], there is a cognitive limit to the
number of individuals with whom one can maintain stable social
relationships, which is about 150, also called Dunbar’s number.
However, studies on Facebook reveal that the number of friends for
many users greatly exceed Dunbar’s number [85], and beyond a
certain number, additional friends are associated with decreasing



Table 1
Demographic Characteristics of the Respondents.

Measure Item Count %

Gender Male 275 52.4
Female 250 47.6

Age <18 24 4.6
>18 and �24 270 51.4
>24 and �30 164 31.2
>30 and �35 52 9.9
>35 15 2.9

Education High school or below 62 11.8
Associate or bachelor degree 388 73.9
Master’s degree or higher 75 14.3

Occupation Student 220 41.9
Working 270 51.4
Unemployed 12 2.3
Others 23 4.4

Length of use <1 year 17 3.2
>1 and �3 49 9.3
>3 and �6 200 38.1
>6 and �9 181 34.5
>9 years 78 14.9
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well-being [43]. This might be explained in terms of several
aspects. First, excessive communication demands may interrupt
and distract individuals’ attention from their daily work and evoke
feelings of disturbance and frustration [41]. Second, as perceived
social overload is partially caused by the social norm pressure that
one should provide social support to one’s social network friends
[54], users might get tired of conforming with the social norm and
change their response decision when confronting too many social
support requests [38]. Finally, the perception of social overload
usually involves deficient self-reaction to social demands, or
compulsive use of SNSs, which is found to contribute to negative
affect and stress indirectly [46]. Recently, a series of studies
revealed that social overload is a factor contributing to social
exhaustion, which is defined as tiredness with SNS-related
activities [49,54,55]. Hence, we hypothesize the following:

H6a: Social overload is positively related to social network fatigue.
Sociological studies report that social overload has a negative

effect on residential satisfaction. McCarthy and Saegert [56]
indicate that high-density residents are more likely to report
social overload and crowding along with low satisfaction through a
comparative experiment. [60] found that high-density settings
characterized by social overload easily led to low residential
satisfaction and social withdrawal derived from failure to cope
with psychological stress from crowding. With individuals’
expanding social network, SNS users face more social require-
ments from their friends, and when the requirements exceed their
capacity (e.g., too many people to deal with, or the complexity of
privacy management on SNSs), it is expected that they will have a
lower level of satisfaction toward SNSs. Maier et al. [54] analyzed
psychological responses to social overload on SNSs, and pointed
out that when individuals encounter negative stimuli from too
many virtual requests on SNSs, they express low satisfaction.
Hence, we hypothesize the following:

H6b: Social overload is positively related to dissatisfaction toward
the SNS.

Ravindran et al. [70] suggest that the effects of demographic
factors such as gender and age on social network fatigue need more
investigation. For example, gender has been found to play an
important role in information technology acceptance and post-
adoption studies [3,84]. Research on technostress also reveals that
the level of technostress varies across gender and age [68,78].
Therefore, we include gender and age as the control variables in the
research model.

4. Methodology

4.1. Questionnaire and data collection

To ensure validity, we adapted the measures from previous
studies to the context of this research. Items for discontinuous
usage intention were adapted from Maier et al. [54] and Ravindran
et al. [70]. Items for dissatisfaction were adapted from [18]. Items
for system feature overload were adapted from Karr-Wisniewski
and Lu [41]. Items for information overload were adapted from
Karr-Wisniewski and Lu [41] and Chen et al. [20]. Items for social
overload were adapted from Maier et al. [54]. Six items of the scale
to measure work-related fatigue of Åhsberg [2] were adapted to
measure social network fatigue. All items were measured on a
seven-point Likert scale ranging from strongly disagree (1) to
strongly agree (7).

As the original items were in English, a back-translation method
was used to convert these items into Chinese. We also distributed
the questionnaire to 11 researchers and Qzone users to evaluate
content validity and assess the suitability, readability, and
ambiguity of the scales through personal interviews. The
questionnaire was modified based on the feedback received from
the interviews. Moreover, we conducted a pilot test of 50 subjects
before the formal large-scale survey to ensure the reliability and
validity of the scale. The final English and Chinese scales are
presented in Appendices A and B, respectively.

Users of Qzone were recruited as the subjects of this study.
Qzone, launched in April 2005, is the third largest SNS in the world
after Facebook and YouTube, and is owned by Tencent. With its
development over the past few years, Qzone has become a
platform with rich feature sets for online interaction. However, it
faced a decrease in market share and loss in user base since 2013.
Therefore, it is appropriate to study the discontinuous behavior of
Qzone. We recruited Wenjuanxing (http://www.sojump.com/), a
professional survey distribution platform with 260 million
registered users in China, to distribute our questionnaires online.
Respondents who completed and submitted the questionnaire
successfully received a monetary reward of $5 RMB. The data
collection process lasted for 2 weeks. We removed invalid
responses, including those with the same answers to all questions,
and we were finally left with 525 valid responses. Non-response
bias was examined by comparing the means of all variables and
demographics for early and late respondents. No significant
differences were found from the t-test results. Table 1 shows
the sample demographics. About 52.4% of the respondents were
male. Most of the respondents aged between 18 and 30 years and
had associate or bachelor degrees.

4.2. Analysis of reliability and validity

We first conducted principal component factor analysis to test
the factorial validity of the scales, which indicated six factors with
eigenvalues > 1. These factors were extracted with 73.348% of the
total variance explained. There were no major cross-loadings (i.e.,
instances in which an item loaded more highly on another factor
rather than the expected factor) and all item loadings on the
expected factors were >0.5, indicating good convergent and
discriminant validity. All Cronbach’s alpha values were above
the 0.70 threshold, indicating that the scales had high reliability.
We then conducted confirmatory factor analysis (Table 2).

http://www.sojump.com/


Table 2
Confirmatory Factor Analysis through PLS.

Factor Item Std. Loading t-values Cronbach’s Alpha Composite Reliability Average Variance Extracted

System feature fatigue SFO1 0.776 32.588 0.817 0.88 0.648
SFO2 0.852 60.030
SFO3 0.818 54.891
SFO4 0.771 29.636

Information overload IO1 0.865 72.969 0.862 0.906 0.708
IO2 0.886 81.253
IO3 0.781 38.209
IO4 0.830 53.968

Social overload SO1 0.893 80.777 0.914 0.94 0.797
SO2 0.918 119.892
SO3 0.918 124.171
SO4 0.839 50.706

Social network fatigue SNF1 0.872 93.660 0.921 0.938 0.717
SNF2 0.867 91.970
SNF3 0.863 81.835
SNF4 0.86 76.918
SNF5 0.828 48.733
SNF6 0.787 35.386

Dissatisfaction DIS1 0.871 65.601 0.883 0.919 0.74
DIS2 0.867 70.988
DIS3 0.860 57.360
DIS4 0.842 59.383

Discontinuous usage intention DUI1 0.899 115.897 0.873 0.914 0.726
DUI2 0.823 45.047
DUI3 0.837 49.500
DUI4 0.849 66.558

Table 3
Correlation Coefficient Matrix.

SFO IO SO SNF DIS DUI

System feature fatigue 0.805
Information overload 0.648 0.842
Social overload 0.525 0.532 0.893
Social network fatigue 0.557 0.546 0.596 0.847
Dissatisfaction 0.515 0.461 0.456 0.623 0.860
Discontinuous usage intention 0.524 0.506 0.525 0.726 0.675 0.852

Legend: SFO = System feature fatigue; IO = Information overload; SO = Social
overload; SNF = Social network fatigue; DIS = Dissatisfaction; DUI = Discontinuous
usage intention.

1 PLS was used to test the model for its ease of use. We also conducted an analysis
using AMOS to ensure robustness of the results. All of the model fit indices are
within acceptable ranges and we obtained qualitatively similar results.
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Table 2 reveals that the standardized loading of items are
significant and above 0.7. The average variance extracted (AVE) for
each construct is > 0.5, indicating that the scales demonstrate good
convergent validity [6]. The composite reliabilities (CRs) are
all > 0.7, indicating that the scales had good reliability [62]. Table 3
shows the correlations among the latent constructs.

The diagonal elements in Table 3 represent square root of the
AVE of the respective construct. The diagonal elements are all
greater than their corresponding correlation coefficients with
other constructs. This suggests that the scales have good
discriminant validity. As the data were self-reported and collected
from a single source, common method bias may exist. We used
Harman’s one-factor test[A3] to check for this bias. More than one
factor were extracted and they explained 73.348% of the variance.
The first factor only accounted for 16.017% of the total variance,
which implied that no single factor accounted for most of the
variance and, therefore, that common method bias was unlikely to
be a major threat to the study.

4.3. Hypothesis testing

The results of hypothesis test are shown in Fig. 2. Social network
fatigue and dissatisfaction together explained 60.8% of the variance
of users’ discontinuous usage intention. Thus, H1 and H2 were
supported. The three types of perceived overload on SNSs (system
feature overload, information overload, and social overload)
exerted significant effects on social network fatigue and jointly
explained 45.8% of the variance. Thus, H4a, H5a, and H6a were
supported. Only system feature overload was found to be
significantly related to dissatisfaction, thus supporting H4b. H5b
and H6b were not supported. The relationship between social
network fatigue and dissatisfaction was also significant, thus
supporting H3. The total variance of dissatisfaction explained by
perceived overload and social network fatigue is 43.3%.1

In light of the different effects that perceived overload factors
exert on social network fatigue and dissatisfaction, we examined
the mediating effects of social network fatigue on the relationships
between perceived overload factors and dissatisfaction following
Baron and Kenny’s [7] procedure. Table 4 shows the mediating
effect testing results. As shown, social network fatigue partially
mediated the relationships between the three types of overload on
SNSs and users’ dissatisfaction toward SNSs.

Finally, we examined the effects of the control variables. First,
we analyzed the effect of gender by comparing the path
coefficients between male and female groups. According to Table 5,
we found that compared with women, men were more likely to
feel fatigue due to system feature overload and social overload, and
they tended to become dissatisfied with the SNSs and discontinue
using them. Next, we examined the effect of age by conducting
regressions through SPSS. We found that age significantly
moderated the effects of system feature overload (t = 2.427,
p < 0.05) and social overload (t = 2.691, p < 0.01) on social network
fatigue.

5. Discussion

Based on the stressor–strain–outcome framework, this study
investigated how perceived overload on SNSs induces users’
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Fig. 2. Results of Hypothesis Testing.
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feeling of strain in terms of social network fatigue and
dissatisfaction, and how it further influences users’ discontinuous
behavior intention. Three types of overload on SNSs were
examined, namely system feature overload, information overload,
and social overload. As expected, three types of overload on SNSs
exert positive influences on social network fatigue, which confirms
the findings from recent studies on social network fatigue that
sources of social network fatigue involve not only technological
and informational aspects but also social aspects [14,49].

Our study finds that social overload has the greatest impact on
social network fatigue, followed by system feature overload and
information overload. This is different from the finding of Lee et al.
[49] that system feature overload, information overload, and
communication overload exert almost equal effects on SNS fatigue.
This might be because social overload in our study has a wider
range of meaning than communication overload, which only
focuses on excessive instant and respondent-specified communi-
cation requests. However, it also highlights the importance of
social overload as a major source of SNS exhaustion, which is found
to be explained 37.9% by social overload [54]. The finding that
fatigue experience could be stimulated by system feature overload
and information overload provides empirical evidence of the
occurrence of “feature fatigue” [80] and “information fatigue” [50],
which have not been adequately examined.

Only system feature overload is found to be positively related to
dissatisfaction toward SNSs. This confirms, from the opposite side,
that in the stage of postadoption of information technology,
perceived usefulness is a vital criterion adopted by users to
evaluate the system and determine whether they feel satisfied
with it [11]. Thus, there is also no doubt that system feature
overload is found to be negatively related to worker productivity
[41]. Information overload and social overload have insignificant
Table 4
Mediating Effects of Social Network Fatigue.

IV M DV IV ! DV IV ! M IV + M ! DV

IV M

SFO SNF DIS 0.507*** 0.556*** 0.234*** 0.491***

IO SNF DIS 0.458*** 0.545*** 0.170*** 0.528***

SO SNF DIS 0.454*** 0.594*** 0.132** 0.543***

*p < 0.05, **p < 0.01, ***p < 0.001.
Legend: SFO = System feature fatigue; IO = Information overload; SO = Social
overload; SNF = Social network fatigue; DIS = Dissatisfaction.
influences on dissatisfaction. This might be because in the context
of SNSs, users actually have the autonomy to reduce the
information and social requests they receive every day, for
example, by using the filtering function, or changing the visibility
settings on friends’ postings. Thus, SNS users might feel that these
two overloads are due to their inability to manage the information
and social requests, rather than the inefficiency of system
functions. However, further mediating analysis reveals that
information overload and social overload may still exert indirect
effects on dissatisfaction through social network fatigue.

Both social network fatigue and dissatisfaction are positively
related to discontinuous usage intention. This is consistent with
the conclusion of previous research on information system post
adoption that satisfaction is a vital determinant of continuous use
[11]. Moreover, it also empirically confirms the finding of
Ravindran et al. [70] from interviews with Facebook users that
users will alter their behaviors to avoid social network fatigue.

Finally, our study finds that gender and age have significant
moderating effects. Men seem to be more likely to have the feeling
of social network fatigue because of overload and feel greater
impact from social network fatigue as compared with women,
which is consistent with the finding of previous research on
technostress that men usually have a higher level of technostress
compared with women [68,78]. This might be because women
invest more effort and show greater intimacy in their social
relationships, and they also have more SNS friends and engage
more in SNS activities as compared with men [54]. Previous studies
find that technostress decreases as age increases [68,78], while our
study reveals that when age increases, system feature overload and
social overload exert greater effects on social network fatigue. The
possible explanation is that younger people are more interested in
socializing on SNSs, and thus less likely to be influenced by
overload on SNSs.

6. Implications, limitations, and future research

The results of this study should be interpreted in light of its
limitations. First, though behavioral intention is usually regarded
as an effective predictor of actual behavior, in-depth investigation
should be conducted in the future considering the actual
discontinuous behavior. Second, the variance of social network
fatigue explained by perceived overload is 45.8%, indicating that
future research can address other contributing factors. In addition,
though the results of Harman’s one-factor test suggest that
common method bias is unlikely to be a major threat in our study,



Table 5
Moderating effect of gender.

Hypotheses Male (n = 275) Female (n = 250) Statistical comparison of paths (t-value)

H1a: SFO ! SNF 0.271*** 0.211*** 15.477***

H1b: SFO ! DIS 0.119* 0.283*** �36.219***

H2a: IO ! SNF 0.153*** 0.227*** �20.124***

H2b: IO ! DIS �0.035(ns) 0.078(ns) –

H3a: SO ! SNF 0.448*** 0.378*** 16.931***

H3b: SO ! DIS 0.064(ns) �0.014(ns) –

H4: SNF ! DIS 0.527*** 0.432*** 23.392***

H5: SNF ! DUI 0.555*** 0.527*** 9.141***

H6: DIS ! DUI 0.329*** 0.338*** �2.690**

*p < 0.05; **p < 0.01; ***p < 0.001.
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statistical methods alone could not solve method bias. In future
work, programmatic work with other methods would be needed to
minimize method bias in advance and ensure that our results are
not limited to the particular methods used in this study [15].
Moreover, as fatigue is a psychological state that could arise and
disappear suddenly, more studies need to be conducted on the
inhibitors of social network fatigue. In the long run, whether there
is a regular pattern in the occurrence of social network fatigue and
discontinuous use and what factors will motivate users who have
experienced social network fatigue to stop suspending and reuse
SNSs are questions that provide potential directions for future
research. Finally, although Qzone is a widely used SNS in China, it
represents only one type of SNS. More studies are needed to
generalize our findings to other types of SNS, such as microblogs or
WeChat, which is another prevalent SNS with a huge user base in
China, or SNSs in other countries.

This research has a few interesting theoretical contributions.
First, instead of focusing on the positive side of SNSs, our study
extends the research on the negative effects of using SNSs, which
has mostly been ignored [10]. We examined the stressor
antecedents of strain on SNSs and used outcomes to describe
users’ behavioral response strategy to stressful situations. It
complements previous studies that stop at the strain stage
[5,49] and contributes to a clearer and more comprehensive
understanding of the dark side of SNS usage.

Second, we also contribute to the understanding of discontinu-
ous usage of SNSs and the factors that induce such behavior. We
considered different manifestations of discontinuous usage
intention, such as intention to control activities, suspend behavior,
or switch to other alternative SNSs. This complements previous
studies that only consider switching behavior or suspension
behavior in SNSs [55]. We find that in the context of SNSs,
discontinuous usage is adopted by users to get away from a
stressful situation as an adaptation response strategy, and it is not
only determined by dissatisfaction. More psychological factors,
such as social network fatigue, should be taken into consideration
in future research.

Third, our study contributes to the research on technostress by
providing a more comprehensive classification of SNS stressors in
terms of perceived cognitive conflicts related to technological,
informational, and social aspects of SNSs. Our research extends
those studies addressing technostress in the workplace or in a
more general context [68,78], and highlights the importance of the
SNS-specific stressor social overload, which exerts a great negative
influence on psychological responses [54].

The results of our study also have some practical implications
for SNS providers. First, our study might indicate a regular pattern
of SNS usage, that is, no matter how attractive one SNS is to users at
the beginning, they will confront social network fatigue with time
when various overloads emerge. On the one hand, people always
have socializing requirements; on the other hand, they will get
tired of accumulating social relationships and rich features of SNSs.
This is why users will seek new SNSs with simpler platforms and
private virtual space even though they already have fancy and
high-capacity SNSs. The destiny of SNS users suffering various
kinds of overload and social network fatigue seems pessimistic for
existing SNS providers. However, due to the restorative nature of
fatigue, users might return to prefatigue level use after a transient
decline in activities.

Second, though previous research on continuous use of SNSs
might suggest that more astonishing features or enhanced
interaction among users should be added to maintain the appeal
of SNSs, our study suggests that “more is better” might not always
hold true as SNS users could have negative emotional and
behavioral responses to an excessive amount of good things.
Therefore, service providers should consider this carefully before
implementing such strategies, and our study provides some
suggestions to balance the simplification and abundance of the
platform to postpone the occurrence of social network fatigue. As
social overload exerts the greatest influence on social network
fatigue, we suggest that SNS providers could offer better SNS
management or filtering tools to reduce social network complexity
and help users manage social relationships and requests. For
example, SNS providers could design a more sophisticated
recommendation function for friends to reduce social network
complexity. Tools used to manage different groups in social
networks would be helpful, but SNS providers should also try to
avoid making such tools too complex in light of the negative effects
of feature overload. Retaining necessary and useful features for
users would be the optimal choice for providers to avoid tiredness
and dissatisfaction with excessive features. SNS providers could
also provide options for users to disable those functions that they
are not interested in any more, which may delay the occurrence of
“feature fatigue.” Moreover, service providers should not ignore the
negative effects of information overload, considering the doctrine
of “Content is King” in social media is especially pervasive. Content
management functions, such as showing a summary of posts, or
categorizing the content according to the level of interest of users,
might provide them with a better experience in dealing with
information on SNSs.

Finally, given the moderating effects of gender and age, we
suggest that SNS providers could provide customized functions for
those different groups. For example, as men tend to have a higher
level of social network fatigue because of system feature overload
and social overload, service providers could reduce the frequency
of recommending new features or friends on their home pages.
Meanwhile, for the older users, simpler versions of SNSs would be
preferred because they are more likely to be impacted by overload,
which may induce them to reduce or stop their SNS activities.
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Appendix A. The survey instrument

Construct Items

System feature
overload
[41]

SFO1 I am often distracted by features that are included
in Qzone but are not related to my main purpose in
using Qzone.

SFO2 I find that most features of Qzone contain too many
poor subfeatures instead of too few very good
subfeatures.

SFO3 Qzone tends to try to be too helpful by adding
features, which makes social performance even
harder.

SFO4 The features of Qzone I use are often more complex
than the tasks I have to complete using these
features.

Information
overload
[20,41]

IO1 I am often distracted by the excessive amount of
information available to me on Qzone.

IO2 I find that I am overwhelmed by the amount of
information I have to process on a daily basis on
Qzone.

IO3 There is too much information about my friends on
Qzone so I find it a burden to handle.

IO4 I find that only a small part of the information on
Qzone is relevant to my needs.

Social overload
[54]

SO1 I take too much care of my friends’ well-being on
Qzone.

SO2 I deal too much with my friends’ problems on
Qzone.

SO3 I am too often caring for my friends on Qzone.
SO4 I pay too much attention to my friends’ posts on

Qzone.
Social network
fatigue
[1,2]

SNF1 Sometimes I feel tired when using Qzone.
SNF2 Sometimes I feel bored when using Qzone.
SNF3 Sometimes I feel drained from using Qzone.
SNF4 Sometimes I feel worn out from using Qzone.
SNF5 I feel disinterested in whether there are new things

happening on Qzone.
SNF6 I feel indifferent about the reminders or alerts of

new things from Qzone.
Dissatisfaction
[18]

DIS1 I feel dissatisfied about my overall experience using
Qzone.

DIS2 I feel displeased about my overall experience using
Qzone.

DIS3 I feel discontented about my overall experience
using Qzone.

DIS4 I am not delighted about my overall experience
using Qzone.

Discontinuous
usage intention
[54,70]

DUI1 In the future, I will use Qzone far less than today.
DUI2 In the future, I will use another social network

service.
DUI3 I will sometimes take a short break from Qzone and

return later.
DUI4 If I could, I would discontinue the use of Qzone.
Appendix B. Chinese survey

References

[1] E. Åhsberg, Perceived Fatigue Related to Work, University of Stockholm, 1998.
[2] E. Åhsberg, Dimensions of fatigue in different working populations, Scand. J.

Psychol. 41 (3) (2000) 231–241.
[3] M.K. Ahuja, J.B. Thatcher, Moving beyond intentions and toward the theory of

trying: effects of work environment and gender on post-adoption information
technology use, MIS Q. 29 (3) (2005) 427–459.

[4] M.M. Al-Debei, E. Al-Lozi, A. Papazafeiropoulou, Why people keep coming back
to Facebook: explaining and predicting continuance participation from an
extended theory of planned behaviour perspective, Deci. Support Syst. 55 (1)
(2013) 43–54.

[5] R. Ayyagari, V. Grover, R. Purvis, Technostress: technological antecedents and
implications, MIS Q. 35 (4) (2011) 831–858.

http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0005
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0010
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0010
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0015
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0015
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0015
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0020
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0020
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0020
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0020
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0025
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0025


S. Zhang et al. / Information & Management 53 (2016) 904–914 913
[6] R.P. Bagozzi, Y. Yi, On the evaluation of structural equation models, J. Acad.
Market. Sci. 16 (1) (1988) 74–94.

[7] R.M. Baron, D.A. Kenny, The moderator-mediator variable distinction in social
psychological research: conceptual, strategic, and statistical considerations, J.
Pers. Soc. Psychol. 51 (6) (1986) 1173–1182.

[8] F. Bartlett, Psychological Criteria of Fatigue, London, 1953.
[9] S.H. Bartley, Fatigue: Mechanism and Management, Charles C Thomas Pub Ltd.,

1965.
[10] K. Berger, J. Klier, M. Klier, F. Probst, A review of information systems research

on online social networks, Commun. Assoc. Inf. Syst. 35 (1) (2014) 8.
[11] A. Bhattacherjee, Understanding information systems continuance: an

expectation-confirmation model, MIS Q. 25 (3) (2001) 351–370.
[12] G.-W. Bock, M. Mahmood, S. Sharma, Y.J. Kang, The impact of information

overload and contribution overload on continued usage of electronic
knowledge repositories, J. Org. Comput. Electr. Comm. 20 (3) (2010) 257–278.

[13] S. Botti, S.S. Iyengar, The dark side of choice: when choice impairs social
welfare, J. Public Policy Market. 25 (1) (2006) 24–38.

[14] L.F. Bright, S.B. Kleiser, S.L. Grau, Too much Facebook? An exploratory
examination of social media fatigue, Comput. Hum. Behav. 44 (2015) 148–155.

[15] A. Burton-Jones, Minimizing method bias through programmatic research,
MIS Q. 33 (3) (2009) 445–471.

[16] R.H. Buskirk, J.T. Rothe, Consumerism. an interpretation, J. Market. 34 (4)
(1970) 61–65.

[17] J. Cannarella, J.A. Spechler, Epidemiological Modeling of Online Social Network
Dynamics, (2014) . (from) http://arxiv.org/abs/1401.4208.

[18] I. Chang, C.C. Liu, K. Chen, The push, pull and mooring effects in virtual
migration for social networking sites, Inf. Syst. J. 24 (4) (2014) 323–346.

[19] A. Chen, Y. Lu, S. Gupta, Q. Xiaolin, Can customer satisfaction and
dissatisfaction coexist? An issue of telecommunication service in China, J.
Inf. Technol. 29 (3) (2014) 237–252.

[20] Y.-C. Chen, R.-A. Shang, C.-Y. Kao, The effects of information overload on
consumers’ subjective state towards buying decision in the internet shopping
environment, Electr. Comm. Res. Appl. 8 (1) (2009) 48–58.

[21] S. Cooper, The Largest Social Networks in the World Include Some Big
Surprises, (2014) . (from) http://www.businessinsider.com/the-largest-social-
networks-in-the-world-2013-12#ixzz3Uc7lIWo6.

[22] E.M. De Croon, R.W. Blonk, B.C. De Zwart, M.H. Frings-Dresen, J.P. Broersen, Job
stress, fatigue, and job dissatisfaction in Dutch lorry drivers: towards an
occupation specific model of job demands and control, Occup. Environ. Med.
59 (6) (2002) 356–361.

[23] K. Diehl, C. Poynor, Great expectations?! Assortment size, expectations, and
satisfaction, J. Market. Res. 47 (2) (2010) 312–322.

[24] R.I. Dunbar, Neocortex size as a constraint on group size in primates, J. Hum.
Evol. 22 (6) (1992) 469–493.

[25] D. Eidelman, Fatigue: towards an analysis and a unified definition, Med.
Hypotheses 6 (5) (1980) 517–526.

[26] G.W. Evans, S.J. Lepore, Household crowding and social support: a
quasiexperimental analysis, J. Pers. Soc. Psychol. 65 (2) (1993) 308–316.

[27] L. Fan, Y.-H. Suh, Why do users switch to a disruptive technology? An empirical
study based on expectation-disconfirmation theory, Inf. Manage. 51 (2) (2014)
240–248.

[28] C.D. Fisherl, Boredom at work: a neglected concept, Hum. Relat. 46 (3) (1993)
395–417.

[29] B. Furneaux, M. Wade, An exploration of organizational level information
systems discontinuance intentions, MIS Q. 35 (3) (2011) 573–598.

[30] R.W. Gehl, Real (software) abstractions on the rise of Facebook and the fall of
MySpace, Social Text 30 (2111) (2012) 99–119.

[31] L. Gomez-Jacinto, I. Hombrados-Mendieta, Multiple effects of community and
household crowding, J. Environ. Psychol. 22 (3) (2002) 233–246.

[32] GWI, (2012). GWI.6 Trend Report.
[33] L. Hallsten, Burning Out: A Framework, Taylor & Francis, Washington, 1993.
[34] A. Hemingway, The physiological background of fatigue, Symposium on

Fatigue, HK Lewis and Co, London, 1953.
[35] I. Hsi, C. Potts, Studying the evolution and enhancement of software features,

Proceedings Software Maintenance International Conference IEEE (2000).
[36] R.E. Hunt, R.G. Newman, Medical knowledge overload: a disturbing trend for

physicians, Health Care Manage. Rev. 22 (1) (1997) 70–75.
[37] S.S. Iyengar, M.R. Lepper, When choice is demotivating: can one desire too

much of a good thing? J. Pers. Soc. Psychol. 79 (6) (2000) 995–1006.
[38] R.P. Jacobson, C.R. Mortensen, R.B. Cialdini, Bodies obliged and unbound:

differentiated response tendencies for injunctive and descriptive social norms,
J. Pers. Soc. Psychol. 100 (3) (2011) 433–448.

[39] J. Jacoby, D.E. Speller, C.A. Kohn, Brand choice behavior as a function of
information load, J. Market. Res. 11 (1) (1974) 63–69.

[40] A.N. Joinson, D.J. Houghton, A. Vasalou, B.L. Marder, Digital Crowding: Privacy,
Self-disclosure, and Technology Privacy Online, Springer, 2011, pp. 33–45.

[41] P. Karr-Wisniewski, Y. Lu, When more is too much: operationalizing
technology overload and exploring its impact on knowledge worker
productivity, Comput. Hum. Behav. 26 (5) (2010) 1061–1072.

[42] K.L. Keller, R. Staelin, Effects of quality and quantity of information on decision
effectiveness, J. Consum. Res. 14 (2) (1987) 200–213.

[43] J. Kim, J.-E.R. Lee, The Facebook paths to happiness: effects of the number of
Facebook friends and self-presentation on subjective well-being,
CyberPsychol. Behav. Social Network. 14 (6) (2011) 359–364.

[44] K. Koroleva, H. Krasnova, O. Günther, ‘STOP SPAMMING ME!'-Exploring
Information Overload on Facebook, AMCIS, 2010.
[45] A. Lang, The limited capacity model of mediated message processing, J.
Commun. 50 (1) (2000) 46–70.

[46] R. LaRose, R. Connolly, H. Lee, K. Li, K.D. Hales, Connection overload? A cross
cultural study of the consequences of social media connection, Inf. Syst.
Manage. 31 (1) (2014) 59–73.

[47] S. Laumer, C. Maier, C. Weinert, The negative side of ICT-enabled
communication: the case of social interaction overload in online social
networks, Proceeding of ECIS (2013).

[48] S. Laumer, C. Maier, T. Weitzel, J. Wirth, Drivers and Consequences of
Frustration When Using Social Networking Services: A Quantitative Analysis of
Facebook Users, AMCIS 2015, 2015.

[49] A.R. Lee, S.-M. Son, K.K. Kim, Information and communication technology
overload and social networking service fatigue: a stress perspective, Comput.
Hum. Behav. 55 (2016) 51–61.

[50] D. Lewis, Dying for Information, Reuters Business Information, London, 1996.
[51] G. Lewis, S. Wessely, The epidemiology of fatigue: more questions than

answers, J. Epidemiol. Community Health 46 (2) (1992) 92–97.
[52] M. Li, L. Wang, M. Wu, An integrated methodology for robustness analysis in

feature fatigue problem, Int. J. Prod. Res. 52 (20) (2014) 5985–5996.
[53] H. Lin, W. Fan, P.Y.K. Chau, Determinants of users’ continuance of social

networking sites: a self-regulation perspective, Inf. Manage. 51 (5) (2014) 595–
603.

[54] C. Maier, S. Laumer, A. Eckhardt, T. Weitzel, Giving too much social support:
social overload on social networking sites, Eur. J. Inf. Syst. 24 (2015) 447–464.

[55] C. Maier, S. Laumer, C. Weinert, T. Weitzel, The effects of technostress and
switching stress on discontinued use of social networking services: a study of
Facebook use, Inf. Syst. J. 25 (3) (2015) 275–308.

[56] D. McCarthy, S. Saegert, Residential density, social overload, and social
withdrawal, Hum. Ecol. 6 (3) (1978) 253–272.

[57] R.L. Meier, Communications overload: proposals from the study of a university
library, Adm. Sci. Q. 7 (4) (1963) 521–544.

[58] D.G. Mick, S. Fournier, Paradoxes of technology: consumer cognizance,
emotions, and coping strategies, J. Consum. Res. 25 (2) (1998) 123–143.

[59] G.A. Miller, The magical number seven, plus or minus two: some limits on our
capacity for processing information, Psychol. Rev. 63 (2) (1956) 81–97.

[60] S. Miller, J. Rossbach, R. Munson, Social density and affiliative tendency as
determinants of dormitory residential outcomes, J. Appl. Soc. Psychol. 11 (4)
(1981) 356–365.

[61] S. Misra, D. Stokols, Psychological and health outcomes of perceived
information overload, Environ. Behav. 0013916511404408 (2011).

[62] J. Nunnany, Psychometric Theory, McGraw Hill, New York, 1978.
[63] C.A. O’Reilly, Individuals and information overload in organizations: is more

necessarily better? Acad. Manage. J. 23 (4) (1980) 684–696.
[64] R.L. Oliver, Measurement and evaluation of satisfaction processes in retail

settings, J. Retail. 57 (3) (1981) 25–48.
[65] S. Oviatt, Human-centered design meets cognitive load theory: designing

interfaces that help people think, Proceedings of the 14th Annual ACM
International Conference on Multimedia, ACM, 2006.

[66] G. Peeters, J. Czapinski, Positive-negative asymmetry in evaluations: the
distinction between affective and informational negativity effects, Eur. Rev.
Soc. Psychol. 1 (1) (1990) 33–60.

[67] B. Piper, A. Lindsey, M. Dodd, Fatigue mechanisms in cancer patients:
developing nursing theory, Oncol. Nurs. Forum (1987).

[68] T. Ragu-Nathan, M. Tarafdar, B.S. Ragu-Nathan, Q. Tu, The consequences of
technostress for end users in organizations: conceptual development and
empirical validation, Inf. Syst. Res. 19 (4) (2008) 417–433.

[69] L. Rainie, A. Smith, M. Duggan, Coming and Going on Facebook, Pew Research
Center's Internet and American Life Project, 2013.

[70] T. Ravindran, A.C. Yeow Kuan, D.G. Hoe Lian, Antecedents and effects of social
network fatigue, J. Assoc. Inf. Sci. Technol. 65 (11) (2014) 2306–2320.

[71] E. Ream, A. Richardson, Fatigue: a concept analysis, Int. J. Nurs. Stud. 33 (5)
(1996) 519–529.

[72] J. Recker, Towards a Theory of Individual-level Discontinuance of Information
Systems Use, ICIS 2014, 2014.

[73] S. Saegert, Crowding: cognitive overload and behavioral constraint, Environ.
Des. Res. 2 (1973) 254–260.

[74] J. Shen, J. Barbera, C.M. Shapiro, Distinguishing sleepiness and fatigue: focus on
definition and measurement, Sleep Med. Rev. 10 (1) (2006) 63–76.

[75] E. Smets, B. Garssen, B. d. Bonke, J. De Haes, The Multidimensional Fatigue
Inventory (MFI) psychometric qualities of an instrument to assess fatigue, J.
Psychosom. Res. 39 (3) (1995) 315–325.

[76] S. Sonnentag, M. Frese, Stress in Organizations, Wiley Online Library, 2003.
[77] R.M. Stock, How does product program innovativeness affect customer

satisfaction? A comparison of goods and services, J. Acad. Market. Sci. 39 (6)
(2011) 813–827.

[78] M. Tarafdar, Q. Tu, T. Ragu-Nathan, B.S. Ragu-Nathan, Crossing to the dark side:
examining creators, outcomes, and inhibitors of technostress, Commun. ACM
54 (9) (2011) 113–120.

[79] J.B. Thatcher, M. Srite, L.P. Stepina, Y. Liu, Culture, overload and personal
innovativeness with information technology: extending the nomological net, J.
Comput. Inf. Syst. 44 (1) (2003) 74–81.

[80] D.V. Thompson, R.W. Hamilton, R.T. Rust, Feature fatigue: when product
capabilities become too much of a good thing, J. Market. Res. 42 (4) (2005)
431–442.

[81] L.J. Tiesinga, T.W. Dassen, R.J. Halfens, Fatigue: a summary of the definitions,
dimensions, and indicators, Int. J. Nurs. Terminol. Classif. 7 (2) (1996) 51–62.

http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0030
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0030
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0035
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0035
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0035
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0040
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0045
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0045
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0050
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0050
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0055
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0055
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0060
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0060
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0060
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0065
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0065
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0070
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0070
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0075
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0075
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0080
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0080
http://arxiv.org/abs/1401.4208
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0090
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0090
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0095
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0095
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0095
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0100
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0100
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0100
http://www.businessinsider.com/the-largest-social-networks-in-the-world-2013-12#ixzz3Uc7lIWo6
http://www.businessinsider.com/the-largest-social-networks-in-the-world-2013-12#ixzz3Uc7lIWo6
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0110
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0110
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0110
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0110
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0115
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0115
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0120
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0120
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0125
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0125
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0130
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0130
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0135
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0135
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0135
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0140
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0140
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0145
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0145
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0150
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0150
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0155
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0155
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0165
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0170
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0170
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0175
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0175
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0180
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0180
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0185
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0185
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0190
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0190
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0190
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0195
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0195
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0200
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0200
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0205
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0205
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0205
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0210
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0210
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0215
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0215
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0215
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0220
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0220
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0225
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0225
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0230
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0230
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0230
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0235
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0235
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0235
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0240
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0240
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0240
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0245
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0245
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0245
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0250
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0255
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0255
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0260
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0260
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0265
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0265
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0265
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0270
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0270
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0275
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0275
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0275
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0280
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0280
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0285
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0285
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0290
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0290
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0295
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0295
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0300
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0300
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0300
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0305
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0305
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0310
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0315
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0315
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0320
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0320
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0325
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0325
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0325
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0330
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0330
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0330
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0335
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0335
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0340
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0340
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0340
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0345
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0345
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0350
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0350
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0355
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0355
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0360
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0360
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0365
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0365
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0370
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0370
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0375
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0375
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0375
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0380
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0385
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0385
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0385
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0390
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0390
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0390
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0395
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0395
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0395
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0400
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0400
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0400
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0405
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0405


914 S. Zhang et al. / Information & Management 53 (2016) 904–914
[82] L.J. Tiesinga, T.W. Dassen, R.J. Halfens, W.J. van den Heuvel, Factors related to
fatigue; priority of interventions to reduce or eliminate fatigue and the
exploration of a multidisciplinary research model for further study of fatigue,
Int. J. Nurs. Stud. 36 (4) (1999) 265–280.

[83] O. Turel, Quitting the use of a habituated hedonic information system: a
theoretical model and empirical examination of Facebook users, Eur. J. Inf.
Syst. 24 (4) (2014) 431–466.

[84] V. Venkatesh, M.G. Morris, Why don't men ever stop to ask for dirrections?
Gender, social influence, and their role in technology acceptance and usage
behavior, MIS Q. 24 (1) (2000) 115–139.

[85] J.B. Walther, B. Van Der Heide, S.Y. Kim, D. Westerman, S.T. Tong, The role of
friends’ appearance and behavior on evaluations of individuals on Facebook:
are we known by the company we keep? Hum. Commun. Res. 34 (1) (2008)
28–49.

[86] H. Wendt, P. Palmerton, Motivation, values, and chronobehavioral aspects of
fatigue, in: E. Simonson, P.C. Weiser (Eds.), Psychological Aspects and
Physiological Correlates of Work and Fatigue, Charles C. Thomas, Springfield,
Illinois, 1976, pp. 285–335.

[87] S. Wessely, M. Sharpe, M. Hotopf, Chronic Fatigue and Its Syndromes, Oxford
University Press, 1998.

[88] R.S. Wurman, Information Anxiety, Doubleday, 1989.
[89] C.A. Yano, R. Rachamadugu, Sequencing to minimize work overload in

assembly lines with product options, Manage. Sci. 37 (5) (1991) 572–586.
[90] L. Zhao, Y. Lu, L. Zhang, P.Y.K. Chau, Assessing the effects of service quality and

justice on customer satisfaction and the continuance intention of mobile
value-added services: an empirical test of a multidimensional model, Decis.
Support Syst. 52 (3) (2012) 645–656.

Shuwei Zhang is a master student of Information Management at School of
Management, Huazhong University of Science and Technology, China. Her research
focuses on negative effects of social media use.
Ling Zhao is an Associate Professor of Information Management at School of
Management, Huazhong University of Science and Technology, China. Her research
focuses on social commerce, privacy issues in e-commerce and information security
behavior. Her research has appeared in journals such as Information & Management
Decision Support Systems, Electronic Commerce Research and Applications,
Computers and Education, International Journal of Electronic Commerce and
Computers in Human Behavior.

Yaobin Lu is a Professor at School of Management, Huazhong University of Science
and Technology. He received his PH.D from the University in 1997. He was also a
visiting scholar at the MISRC, University of Minnesota. His research interests include
technology implementation, individual adoption, customer trust, electronic
commerce, and related topics. He has published in Journal of Management
Information Systems, Journal of Information Technology, Information Systems
Journal, Decision Support Systems, Information & Management and several other
journals.

Jun Yang of Information Management at School of Management, Huazhong
University of Science and Technology, China. Her research focuses on OM/Marketing
Interface; Information asymmetry and incentive problems in operations manage-
ment;Network Optimization and applications. Her research has appeared in
journals such as Management Science, International Journal of Production
Economics, Computers & Operations Research and so on.

http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0410
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0410
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0410
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0410
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0415
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0415
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0415
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0420
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0420
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0420
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0425
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0425
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0425
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0425
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0430
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0430
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0430
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0430
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0435
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0435
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0440
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0445
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0445
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0450
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0450
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0450
http://refhub.elsevier.com/S0378-7206(16)30029-5/sbref0450

	Do you get tired of socializing? An empirical explanation of discontinuous usage behaviour in social network services
	1 Introduction
	2 Literature review
	2.1 Perceived overload on SNSs
	2.2 Social network fatigue

	3 Research model and hypotheses
	3.1 Social network fatigue, dissatisfaction, and discontinuous behavior
	3.2 Perceived overload, social network fatigue, and dissatisfaction

	4 Methodology
	4.1 Questionnaire and data collection
	4.2 Analysis of reliability and validity
	4.3 Hypothesis testing

	5 Discussion
	6 Implications, limitations, and future research
	Acknowledgment
	Appendix A The survey instrument
	Appendix B Chinese survey
	References


