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4. Conclusions

Corporate strategies focusing on the real value of the customer
can support the development of competitive advantages thanks to
a better distribution of resources. In view of this, organizations
realize a better differentiation between their customers, also, it
represents a valuable source of information for making investment
decisions and definition of their strategic to maximize profit and
company value in the future.

Knowing the real value of customer segments represented
for the company, the opportunity of redistributing its marketing

annual budget for this business line, is about USD 2 million for year.
Company could design specific marketing objectives and assign to a
budget according with them. Marketing objectives could vary from
improving relationship with some segments to close it with others.
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