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Evolving to a New Dominant Logic for Marketing
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Conclusion

The models on which much of the understanding of eco-
nomics and marketing are based were largely developed
during the nineteenth century, a time when the focus was on
efficiencies in the production of tangible output, which was
fundamental to the Industrial Revolution. Given that focus,

perhaps appropriately, the unit of analysis was the unit of
output, or the product (good). The central role of the good
also fits well with the political goals of exporting manufac-
tured products to the developing and often colonized regions
of the world in exchange for raw materials for the purpose
of increasing national wealth. In addition, making the good,
characterized as “stuff” with embedded properties, the unit
of analysis fits well with the academic goals of turning eco-
nomics into a deterministic science such as Newtonian
mechanics. The goods-oriented, output-based model has
enabled advances in the common understanding, and it has
reached paradigm status.
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