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6. Concluding comments

Our review examined FB as an example of a social networking
site. Based on this review, we derived a 2-factor model of FB use.
FB use is primarily determined by two basic social needs: (1) need
to belong and (2) need for self-presentation. These needs can act
independently and are influenced by a host of other factors, includ-
ing the cultural background, sociodemographic variables, and per-
sonality traits, such as introversion, extraversion, shyness,
narcissism, neuroticism, self-esteem, and self-worth.

Based on this model, we have identified a number of areas for 
future research. Specifically, we recommend that future research 
examine the difference in FB use between individualistic and col-
lectivistic cultures to examine whether FB use serves a different 
function in different culture groups. Members of collectivistic soci-
eties show a greater need to belong, whereas people from individ-
ualistic cultures display a greater need for self-presentation. 
Therefore, we expect that members of individualistic cultures are 
more likely to share private information with their FB friends 
and will be more likely to raise potentially controversial topics as 
compared to FB users from collectivistic cultures. 
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