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6. Conclusion
Six major theories have been developed to explained personality. The psychodynamic theory and the trait theory 
have been particularly relevant to an understanding of consumer behaviour. Personality does influence consumer 
buying behaviour as attest by the finding of many empirical studies. This information has been successfully 
applied in the development of products and services, segmenting market, positioning products and developing 
marketing communication. Studies which have failed to established correlation between personality and buyers’ 
behaviour. The failure to adapt personality test to consumer model instead of relying on clinical approach, the 
problem of definition of constructs, and methodological differences are key explanations for the inability of 
some studies to establish correlation between personality and consumer behaviour. 
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