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برای تهیه مقاله ترجمه شده کامل با فرمت این فایل تنها قسمتی از ترجمه میباشد.
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Conclusions, Summary, and Cross-Cultural Contrasts

There has been extensive research on aging in television that uses quantitative
content analysis procedures in the United States. This work has shown that (a) older
characters, especially female and minority older characters, are underrepresented
relative to the population; (b) older characters are generally portrayed positively 

in advertising from both the image portrayal and stereotyping perspectives; 
(c) older adults are predominantly and continuously portrayed in minor roles and 
background/peripheral roles; and (d) values presented in television commercials
containing older adults and product categories promoted in such ads are very limited,
indicating that commercials containing older adults may emphasize different cultural
values. At times, these cultural values may reinforce negative perceptions of the
aging process (e.g., an intractable association of aging and poor health), even while
portraying individual older adults in a positive light.
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