o \Ye JT< CJ'J—.'I

63g-Ll> gLaULS a5 g 49

S5 0315 b (bl Gdss 3o wis )bl glayJUl

s Alie LSSl Glgie

New statistical analysis in marketing research

with fuzzy data
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5. Conclusions

Soft computing techniques are growing as a new discipline
responding to the necessity to deal with vague samples and imprecise
information that human thought causes in certain experimental envi-
ronments. In this context, available observed data are coarse in a specific
sense. The necessity to conduct research for this case is two-fold:
(1) Providing multivariate model building and dependence analysis
for fuzzy data observations, and (2) providing the legitimate framework
for an important (engineering) domain of applications, generalizing
Bayesian statistics, namely, the theory of belief functions (for fusion or
combination of evidence).
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