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Public relations, ethics, and social media: A cross-national

study of PR practitioners
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5. Discussion and conclusions

The research presented in this article suggests a certain gap between attitudes of public relations practitioners in New
Zealand and Israel toward specific ethical practices on social media. The small sample does not allow us to claim this
definitively; however, the gap was evident in the way that Israeli practitioners consistently scored below New Zealander
practitioners in responses to ethical statements. Further support can be found in the t-test showing significant differences
in specific questions. The gap was especially evident in relation to the following: publishing a disclaimer about sponsored
messages, negative campaigns on social media, payment to bloggers, and the use of social media for the creation of front
groups. Although the gap was not dramatic, Israeli practitioners were consistently lower in their level of knowledge and
commitment to ethical practices compared to the New Zealand practitioners. In line with our research assumption, the
findings indicate that a specific nation’s position on international ranking indexes of democratic values, freedoms, and
transparency are compatible with the commitments of specific national public relations practitioners to ethical practices.
The findings also point to the utility of using international indices as a tool for distinguishing between different features of
different countries and their relevance to public relations research (e.g., for identifying similarities and differences in local
practices compare to universal ones).
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