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Measuring perceived security in B2C electronic commerce

website usage: A respecification and validation
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4. Conclusions and implications Slalll g (§pStomsd
This study makes two important contributions to IS research. First,

we bqth identify and validfite threg important dimensions of perce.ived 535 il e iz e ] L83 n 5B 1) TS hbgh paa (S35 50 el ol

security. Compared to prior studies that use measures of perceived

security that tend to capture only one dimension or are dominated Cagial oo 31 45 et Slagiagh b duglis 3 puS e 4l g pateia ]y 0us

by only one dimension, the inclusion of these dimensions in the mea-
sure of perceived security is more consistent with the way this con-
struct has been conceptualized in earlier studies. Moreover, this
inclusion should encourage more detailed analyses that include the
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impact of each dimension on other important variables in the iy ol g s agls ilgSean Gl aidy H 4y ot Gilsllle ja kel ol
model. For instance, previous studies have demonstrated that per- .
ceived security positively impacts customers' intention to use B2C poe eyt p alel o)) 1Sy e 3l el &5 s Ui 4y 1) 15 aler Judord

e-commerce websites [66]. Yet, knowledge that perceived confiden-
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tiality, perceived availability, and perceived non-repudiation are E e m < - -

valid dimensions of perceived security should reveal a more detailed Sl o ol e jeie iy Sl Cpled glecalwos 31 solitl 4 b
understanding of how each component of perceived security impacts
buyer intentions. Recognition of the major dimensions of perceived Cagtal auls 3y9 sleyl 0uh Syo B0l pas g 0uS S)d Guiwd Cubll oub Sy

security provides researchers an opportunity to add depth to their
analyses and highlight the significance of each of these dimensions

for improving customers' intentions. 33 Ltegd bbd 5y Casial Ll sleal b aes_s 3lA3 1y jlas,s CMLE
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