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Future research directions

We propose to use a marketing mix framework for guiding
research in big data management for marketing intelligence. We 
identify the data sources, methods, and applications in different 
marketing perspectives. We further discuss the challenging issues 
related to big data management in the context of various mar-
keting perspectives. Based on the framework, we highlight future 
research directions in big data management.

1. How to select appropriate data sources for particular goals.
The amount of available data is increasing. Current techniques
do not allow us to process all data available in a timely man-
ner. Thus, data selection is a critical decision for managing
marketing intelligence. How to select data that can provide
the most value to business decision-making requires future
research on the alignment between data and marketing intel-
ligence goals.
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