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Demystifying Big Data Analytics for Business

Intelligence Through the Lens of Marketing Mix
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Future research directions
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We propose to use a marketing mix framework for guiding
research in big data management for marketing intelligence. We 25 giigh Calab @le 1 bl Sl Cazle ) colinad L
identify the data sources, methods, and applications in different N ) ] ) .
marketing perspectives. We further discuss the challenging issues bl 3 Lo paa,5 slipda b SNl e Sliuly 3o 0310 ol iy yida

related to big data management in the context of various mar-
keting perspectives. Based on the framework, we highlight future
research directions in big data management. L buie il Silegdge 35ga 3o Gy 4y 0] o Spalap Dgliia
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1. How to select appropriate data sources for particular goals. pasled Splie Al slajluilpte Sl 4s Lassh il Cupde
The amount of available data is increasing. Current techniques
do not allow us to process all data available in a timely man-
ner. Thus, data selection is a critical decision for managing 3150 313,50
marketing intelligence. How to select data that can provide
the most value to business decision-making requires future
research on the alignment between data and marketing intel-
ligence goals.

a0 A hegh gladye 4 aogele ol peluly (Sloy

Baly jlults ols Slaal gl eslize Sals mlie Lliail Kigfe -1
Pl ilag Ol Le g e slasgg) Sl GRll Jle 53 39mee
aly oilbail al pls olo anlgdd mlise dy gloged &) 29250 glaasls
g wgwma bl e Capde gl ade paaad gy 50
SrSpaaas $l ) B (nide Bigioe & ool Llsul il
e Blaal G gilien o T Jhagh pilies wli 4l gilea

Spdiza igusme 0318 § 2l 13k

I dg3
Canyd b JalS b doz s alie degs sy e dazy3 51 a3 5 Jols )
ole SIS lowisl e eandS51 dieass b olyas (Liolys JoB) )9

dolé SIS o) didy o) OVl ple ouslicn Glyp Gwices

aiz e Ol i oKy 5



http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/demystifying+big+data+analytics+business+intelligence+marketing



