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6. Limitations and future lines of research

This study offers important and novel contributions to the export
marketing literature, but has a number of limitations that could serve
as a starting point for future lines of research. The first limitation con-
cerns the type of study, since the basis for the study comes from infor-
mation from a single point in time. A longitudinal study is advisable
for future work to analyze how the relationships between the external

environment, PD, EMO, strategic behavior and EP evolve. The second 
limitation concerns the fact that the sample comes from a single 
country. In order to generalize the conclusions, the analysis should 
include firms from a wider geographic area. The final limitation has to 
do with the potential effect of other factors this study overlooks. Thus, 
in future works researchers could consider, for example, characteristics 
of the export product, the sector of activity, the quality of the relation-
ships with the international distributors, or the organization's dynamic 
capabilities (Leonidou et al., 2002).
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