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Findings and conclusions

In this study out of five hypotheses tested using structural
equation modelling, three were found significant. The
perceived social benefits as well as perceived privacy risks
were not found to have significant relation with customer
acceptance intentions. The significant observations from
the analysis are:

� Acceptance intentions of the customer are significantly
linked to perceived individual benefits, perceived
easiness in understanding policy terms and perceived
value on acceptance.

� The perceived ease of understanding (b Z 0.43) and
perceived individual benefits (b Z 0.36) appear to be
a stronger predictor of acceptance intentions than

perceived value (bZ 0.15) which was significant only at
0.05 level.

� Acceptance intentions are not influenced by perceived
privacy risk or perceived social benefits.

� All the indicators used to measure the various

constructs used in the study were found relevant as
corresponding ‘p’ values after estimation were found to
be less than 0.05.
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