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A Conceptual Framework and an Extended SOA Model for
ConsumerOriented E-Commerce
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7. Conclusion

This chapter presented some current, customer-oriented trends in the
conceptualization of value creation, according to which the consumer is not a
passive receiver and a plain evaluator of value, but becomes the utmost determinant
and an active co-creator of value. These ideas suggest that there is an opportunity
for the development of innovative business models in engaging and empowering the
customer in co-creating value. The Web can be an extremely fertile field for the
development of consumer-oriented e-commerce, because the new Web technologies
can support innovative ways in the interaction with the customer and they can
enable the participation of the customer in value co-creating activities.
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