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A randomized pricing decision support system in electronic commerce
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6. Concluding remarks

Promotion, a commonly used strategy in the retail and service indus-
tries, is currently popular among both researchers and practitioners.
In previous literature, information asymmetry is identified as a main
driver of price reduction as a promotion strategy. However, research
on promotion strategy in electronic commerce is absent. Different
from traditional retailing, online retailing possesses some unique fea-
tures. For example, information asymmetry on product prices does not
exist among potential online consumers because of the low cost of online
searching. No transportation cost is spent to visit online stores, and thus
consumers may withhold their intention to purchase to wait for deals.
Information technology has enhanced the capacity of online sellers to
track and analyze the purchase behavior of consumers. Considering
these factors in electronic commerce, we propose and develop a ran-

domized pricing strategy for an online retailer who sells durable goods.
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