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Revisiting the Impact of Integrated Internet Marketing on Firms’ Online Performance:

European Evidences
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5. Conclusion

This research was designed to answer the research question: how do organizations take advantage of EIS
subsystems integrated in Internet Marketing strategy, and what is its impact on online performance? The
literature review showed that only a few works assuming a corporate perspective have examined the
contributions of Internet Marketing to e-business performance. However, the majority of these works were
confined to specific industries. The goals of the current study were therefore: (1) to determine whether the
implementation of CRM, SCM, and KM is positively linked to integrated Internet Marketing; (2) to identify
the relationship between integrated Internet Marketing implementation and e-business performance; and (3) to
determine which contextual variables affect the adoption of Internet Marketing activities.

655 dodd .5

Sl piucys) 3l L Olojle 635 0y 0950 1393 Balodd Ulgiw 4y (298wl Sl (Baied ol
oLis Olasl 590 ST 0,S0as 51 G536 5 GBAL! (RLoBL GHliwl 55 oad azolSs EIS
(Cl2) 55 g S 28has 50 (B! ALIBL e B0 3,595 028 LIS Wi g5 oS ol
Blual .Log o4l dgdow pols mlio 4 dayls ool JS1 Ll .5l 03,5 a1y (Sg sl
bl b KM 5 SCM .CRM (g3le ooly Cuda L3yl G (1) 3lusile ool dslllas
S 38Mas 5 alSs BRG] bbb Gile eoly o Blo)l olulid (2) 1agslSy oyl

ol bl glydlesd Slasl ) liS )l 6l die) glavyie sl (3) 9 (Suig AU LIS 9

D dzgl
Caoyd b JolS o0l doz 3 dlin dgs ¢l dblis daz )3 51 Glewd g5 Jsl6 (0l
ols SIS ol i a3l ddea b olya (iolys JolB) 3y

dolé SIS o) didy o) OVl ple ouslicn Glp Guices

e Ol (S o 5



http://iranarze.ir/integrated+internet+marketing+performance
http://iranarze.ir/translation/management-paper/



