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5. Conclusion

This research was designed to answer the research question: how do organizations take advantage of EIS
subsystems integrated in Internet Marketing strategy, and what is its impact on online performance?  The 
literature review showed that only a few works assuming a corporate perspective have examined the 
contributions of Internet Marketing to e-business performance. However, the majority of these works were 
confined to specific industries. The goals of the current study were therefore: (1) to determine whether the 
implementation of CRM, SCM, and KM is positively linked to integrated Internet Marketing; (2) to identify 
the relationship between integrated Internet Marketing implementation and e-business performance; and (3) to 
determine which contextual variables affect the adoption of Internet Marketing activities.  
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