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Marketing to Teenagers:

The influence of Color, Ethnicity and Gender
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7. Conclusion

Currently teenagers make up about 10% of the U.S. population and are the most multicultural, diverse group of
consumers. They have significant buying power and are an increasing influence on household purchasingpatterns.
Themajority of marketers can reach teenagers through social media because they spend a lot of time on line.
Teens are also highly influenced by mass media; TV, radio, magazine advertising and product placement.Some
basic guidelines for marketing to teenagersare tobe authentic, honest, and to create a buzz about the company’s
products or services. Teenagers shop in shopping malls/centers, discount stores, drugstores, electronic stores and
department stores. Teenagers are the future customers for most products and services. If companies offer good
quality products, fair prices and build a trust with teens they will have customers for life.
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