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General Discussion
Veblen’s (1899) view of conspicuous consumption assumes
the prevalence of a need for status. Savvy luxury goods
manufacturers apparently find enormous support for this
idea, as a more than $200 billion global luxury industry has
developed in part because of traditional luxury houses such
as Dior, Cartier, and Chanel moving down-market (Gumbel
2007). This recent large-scale foray of luxury brands into
mass marketing has transformed Veblen’s two-tier society
(the haves and the have-nots) into a more complex array of
consumers who use luxury to signal in many different ways
and for many different reasons. A better understanding of
the luxury goods market requires a variety of discriminate
methods designed to capture the many motivations for con-
spicuous consumption. We propose a classification of con-
sumers into four groups based on their wealth and need for
status.
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