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The impact of private labels on consumer store loyalty:

An integrative perspective
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4. Methodology and data

4.1. Data and sample

Data was collected through an online survey in Portugal
(available upon request), where the retailing market is moderately
concentrated and where PLs market share represent about 33%
(Nielsen, 2014). 1403 participants opened the link, 824 started the
survey, and 560 completed it (response rate of 67.96%). Out the
completed surveys, only 469 participants reported to be the
household member who had primary responsibility for grocery
shopping, constituting the final sample of analysis (M,g.=42,
69.9% of the female). 59.9% of the respondents indicated to shop
primarily on two top retailing chains which together represent
about 50% of the market, indicating that our sample was re-
presentative of the grocery purchase patterns of the market under
analysis.
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