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Concluding Remarks

Place branding is becoming a commonly used instrument for both old and new
regions to assert themselves. Although there is a lot of terminological confusion at
work, the beginnings of some disciplinary consensus are emerging. The popularity
of place branding and kindred instruments (place promotion, place marketing) is
not likely to decline anytime soon. The competitiveness paradigm and the processes
of re-scaling and entrepreneurialism means that more and more places engulf in
activities to become or remain relevant in expanding markets and disrupted meta-
geographies. “New” places are not blank pieces of paper that can be “brought to
market” or “branded” distinctively from their spatial context.
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