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The mediating effect of competitive strategy on the relationship

between market development, product development and

performance of manufacturing based SMEs in Nigeria
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7.1 Contributions

The results of this study show that all the sample study engage in growth strategies and competitive strategy to
claims enhance performance. the study supports assumption that competitive strategy matters for SMEs. Also supports the
to that growth strategies can be enhance performance through mediating variable. Therefore, all SMEs are struggling
nt whereecompetive, especially in developing countries like Nigeria. These firms operate in a highly competitive environm
superior virtually the products being produced in the country are imported. Research in strategic alignment suggests that
on thetperformance is function of integreting appropriate firm’s internal and external resources. However, strategic fi
portantmimpact of competitive strategy on growth strategies and performance is yet to be known for SMEs. Therefore, it i
age. Bytfor SMEs to align growth strategies with competitive strategy to create competency and enhance competitive advan
.pursuing market development, product development and differentiation strategy to create entry barriers to their limitations
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