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UNDERSTANDING INTERNATIONAL PRODUCT STRATEGY
IN MULTINATIONAL CORPORATIONS THROUGH
NEW PRODUCT DEVELOPMENT

APPROACHES AND EVOLUTION
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Limitations and future research

As with all studies, this research has some limitations. In this study, only four case
companies are examined, therefore, its generalisability needs further confirmation.
In the future, more case companies could be studied to see if our findings could be
replicated. Future studies could also test our findings through quantitative methods
with a large sample. In addition, in this study we only explored the automotive
industry. Future research could examine other manufacturing industries to see
what findings can be generalised to other industries and what cannot. For example,
brand awareness may be less important in some industries than in the automotive
industry, which may influence the choice of the NPD approach. It will be im-
portant to identify key industrial factors that could influence the results.
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