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5. Future research and limitations

Current research examines EM as a distinct construct that positively influences organizational
performance. We also explore EM literature extensively, study its development and
conceptualization, the role of environmental factors, observe the relevance of EM to different
sizes of organizations, explore the role of networks in EM contexts and develop imperative
research propositions. Although there have been early at-tempts to introduce a scale for EM
in SMEs (Becherer, Helms, & McDonald, 2012; Fiore, Niehm, Hurst, Son, & Sadachar, 2013),
further effort is nevertheless warranted to develop a robust scale with applic-ability to all
organizations (e.g., Eggers, Kraus, Niemand, & Breier, 2017). By providing a thorough review
and a model of EM, this paper provides a useful foundation for the development of such a
scale. Fur-thermore, developing an appropriate scale for EM would help scholars to study MO,
EO, and EM interrelationships, demonstrate discriminant validity, and determine if MO and
EO could represent the primary antecedents for EM as many (including us) have presumed.
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