
بخشی از ترجمه مقاله

بخشی از ترجمه مقاله فروشگاه اینترنتی ایران عرضه

http://iranarze.ir/children+purchase+snack+market+branding+lower+prices+motivate+healthier


بخشی از ترجمه مقاله

بخشی از ترجمه مقاله فروشگاه اینترنتی ایران عرضه

4. Discussion

 

and

 

conclusions

The results of our experiment and survey demonstrate that children's

 

purchase

 
decisions

 

are

 

primarily

 

determined

 

by

 

product

 

type,

 

with

 

most

 

children

 

in

 

this

 
sample

 

showing

 

a

 

high

 

and

 

sig-nificant

 

preference

 

for

 

chocolate

 

chip

 

cookies.

 

In

 
addition,

 

our

 

findings

 

reveal

 

that

 

liking

 

is

 

of

 

considerable

 

importance

 

for

 

the

 
product

 

type

 

children

 

choose,

 

an

 

outcome

 

that

 

is

 

in

 

line

 

with

 

previous

 

studies.

 
Brug,

 

Tak,

 

te

 

Velde,

 

Bere,

 

&

 

De

 

Bourdeaudhuij

 

(2008),

 

De

 

Bourdeaudhuij

 

et

 

al.

 
(2008)

 

and

 

Rasmussen

 

et

 

al.(2006)

 

found

 

a

 

positive

 

association

 

between

 

liking

 
and

 

consump-tion

 

of

 

fruits

 

and

 

vegetables.

 

McKinley

 

et

 

al.

 

(2005)

 

also

 

stress

 

the

 
relevance

 

of

 

taste

 

and

 

product

 

liking

 

for

 

children's

 

product

 

choice.

 

Those

 
researchers

 

showed

 

in

 

their

 

qualitative

 

study

 

that

 

children

 

seem

 

to

 

be

 

especially

 
“reluctant

 

to

 

‘risk’

 

spending

 

their

 

money

 

on

 

something

 

that

 

was

 

not

 

guaranteed

 
to

 

taste

 

good”

 

(McKinley

 

et

 

al.,

 

2005,

 

p.

 

547).

http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/children+purchase+snack+market+branding+lower+prices+motivate+healthier

