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5. Discussion and implications

Manufacturers are now under mounting pressure to invest in en-
vironmental sustainability practices to protect the environment and use
resources more efficiently (Esfahbodi et al., 2016). The literature sup-
ports the view that B2B customers are placing greater emphasis on

purchasing from brands that show higher concern for environmental
sustainability (Kumar & Christodoulopoulou, 2014; Sharma et al.,
2010). However, the literature is silent on the extent that investment in
environmental sustainability benefits B2B firms to strengthen their in-
tangible marketing assets, especially brand as a major marketing asset.
This study identifies the extent to which B2B manufacturing firms
pursuing environmental sustainability improves their brand image and
market performance. Given our focus on environmental sustainability,
brand image, and market performance, we also examined the con-
tingency roles of CRM and business customers' environmental attitudes.
Our theoretical framework is validated through our methodology,
which includes the perspectives of multiple stakeholders (i.e., B2B
manufacturing firms [multiple business unit managers] and their
business customers) from different manufacturing industries. Our
findings offer several theoretical and managerial implications.
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