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The effect of customer relationship management and its

significant relationship by customers’ reactions in LG Company
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7. Conclusion and results

This study tried to evaluate customers relationship management with Internet service performance, customers
support performance, and marketing performance .the result was the same as the other researcher (Wu &Luwu ,
2012).

In research hypothesis the significant relationship between Internet service and reaction to price was concluded .it
concluded that improving Internet service in the company can improve reaction to price .in this research hypothesis,
the relationship between Internet service and reaction to price was significant thus. the increase in reaction to price
can improve Internet service .

Research hypothesis study illustrated the meaning full relationship between Internet service and brand
development .thus, Internet service improving may increase the service quality. Research hypothesis study identified
the significant relationship between customers support and reaction to price .Therefore,there is a significant
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