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Makeover accounting: Investigating the meaning-

making practices of financial accounts
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7. Concluding discussion

The Luxury Trap tells us a story not only about the complexity of
representing financial accounts, but also that the way of doing so
convincingly is assumed to depend on who is identified as their in-
tended audience. On the one hand, the story confirms what has long
been acknowledged within the accounting realm: that numbers, cal-
culations and technologies are powerful since they affect people's way
of looking upon and acting in the world. On the other hand, it addresses
one of accounting's perhaps less examined assumptions: that in order to
become powerful, to matter and to be believed to make a difference to
people, financial information needs to be interpretable to its users. This
paper is an attempt to investigate this assumption more specifically.
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