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Facing a Trend of Brand Logo Simplicity:

The Impact of Brand Logo Design on Consumption
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5.2. Future research

This article provides a first, exploratory step in understanding how brand logo
simplification may impact food intake, and calls for further experimental evidence to
completely understand the differential effects of logo simplification for basic and prestigious
products on consumption, as well as the underlying mechanisms involved. Our findings

suggest many avenues for future research.
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