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Exploring customer brand engagement: definition and themes
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5. Limitations and implications

5.1 Research limitations and implications

This research has provided preliminary insights into the nature of CBE. Further, the paper
has sought to solidify the conceptual embeddedness of CBE within RM, S-D logic and SET-
informed perspectives. Moreover, this research provides a catalyst for future enquiry, which
is required to verify and/or quantify specific CBE dynamics, as outlined in this section.

Despite these contributions several limitations are also associated with the research.
First, a lack of generalizability of findings represents a key limitation of qualitative
research (Marshall & Rossman, 2010). Therefore, the adoption of large-scale, quantitative
methods, including econometric and/or structural CBE modeling (e.g. validating the
proposed CBE themes as formal CBE dimensions; CBE scale development research using
structural equation models), and/or experimental research (e.g. testing for any CBE-
related differences across specific conditions/interventions, and/or brands), is required for
the establishment of generalizable CBE-based findings (Bass, 1995).
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http://iranarze.ir/%D8%AC%D8%B3%D8%AA%D8%AC%D9%88/
http://iranarze.ir/customer+brand+engagement+Latin+about+translation

