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1.2. Results and discussion

Descriptive statistics for study variables are provided in Table 1. To
test our hypothesis, amultivariate regression examinedwhether the av-
erage likes participants received on their profile photos, sense of pur-
pose, and their interaction predicted self-esteem (see top of Table 2).
These predictors explained 65% of the variance in self-esteem, F(3,
244)= 158.92, p b 0.001. A significantmain effect detected for purpose
(β=0.80, p b 0.001) was qualified, however, by its interaction with av-
erage number of photo likes received, β = −0.13, p = 0.001.

To further test whether this effect persisted after adjusting for our
covariates, we conducted a separate regression including demographic
variables, personality traits, narcissism, positive mood, total number of
Facebook friends, average likes received on their profile photos, and
sense of purpose in life as predictors of self-esteem (see bottom of
Table 2). Together, these predictors explained 73% of the variance in
self-esteem, F(13, 245) = 57.67, p b 0.001. A main effect detected for
purpose (β=0.49, p b 0.001)was qualified by its interactionwith aver-
age number of photo likes received, β=−0.09, p=0.002. As illustrat-
ed in Fig. 1, simple-slopes tests indicated that receiving a greater
number of likes was positively associated with self-esteem for those
scoring low (−1 SD) in purpose (β=0.14, p=0.002), but was unrelat-
ed to self-esteem for those scoring high (+1 SD) in purpose
(β = −0.04, p = 0.337). Overall, results supported the prediction that
at lower levels of purpose, the number of likes individuals received
were more strongly associated with levels of self-esteem.
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