
بخشی از ترجمه مقاله   

بخشی از ترجمه مقاله    رنتی ایران عرضه       تفروشگاه این          

http://iranarze.ir/effective+social+media+marketing+strategy+opportunity+universities


بخشی از ترجمه مقاله   

بخشی از ترجمه مقاله    رنتی ایران عرضه       تفروشگاه این          

Conclusions 

Social media has a significant role to play in the creation of the brand experience on 

the Internet for both firms and education institutions (Kavoura, 2014). Facebook can 

be an effective marketing tool to promote research and educational activities within 

and outside classes and spreading them using viral marketing techniques to affect the 

intangible factors influencing the choice of prospective students (Khan, 2013). In 

other words, adoption of social media seems to be ad hoc and unsystematic, without 

prior development of coherent marketing strategies or clear goals (Spraggon, 2011), 

which is true in our case. 
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