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A conceptual model of the fashion process — part2

An empirical investigation of the micro-subjective level
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Conclusion

Based on the foregoing discussion, the crux of the issue in this paper was to
investigate the complicated mechanisms when individuals negotiate with self.
The study reveals both the “how” and the “why” of the underlying factors in the
fashion adoption process. In the emerging of a new fashion, the results of
negotiation with self of fashion innovators, which create symbolic ambiguities,
are the most crucial. Fashion innovators create ambiguity that paves the way
for a new fashion direction. As a result, fashion designers and suppliers always
search for a new sense of fashion from innovators. This method is known as
“cool hunting” (Armstrong, 1999; O’Brien, 1999). The results shown here
suggest that:

+ New fashion always has to be different (although it is evolving) from the
firmly established fashion.

« New fashion makes innovative consumers feel differently, therefore,
fashion can start.
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