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Better Knowledge with Social Media?
Exploring the Roles of Social Capital and

Organizational Knowledge Management

L degs

JolS o 4oz dllie dugs @l blie doz i 31 Growd L5 Job

Pole SUS o) e adSS) dinas b ol pas (Liolys blB) o35 Conyd L

daim ge ol oy oBLE 5 8



http://iranarze.ir/better+knowledge+social+media+roles+capital+organizational+management

()

% JTd UIJ__Il

539-L1> sLaULS ol5ig 43

6. CONCLUSIONS
6.1 Summary of Findings

This article reports a study at the intersection of social media, social capital, and
knowledge management, examining the impact of social media on organizational
knowledge quality through the theoretical framework on social capital offered by
Tsai and Ghoshal (1998). The authors argued that organizational assimilation of
social media helps to grow social capital between organizations, which facilitate
knowledge management efforts in organizations and subsequently lead to
organizational knowledge of higher quality.

Panel data collected through a survey supported the research model: While
organizational assimilation of social media positively affect organizational social
capital, the social capital’s effects on organizational knowledge quality is indirectly
through organizational emphasis on knowledge management, and so is the
organizational assimilation of social media’s effects on .organizational knowledge
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