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7 Conclusions

Taking as a reference the context of the banking industry, this study  
demonstrates the contribution of RQ to CRP in online channels. In 
addition, it  htshows that culture often matters: for example, while in 
the Mexican context bo  MO and KM have no influence over RQ, in 
the Spanish case they do, and  significantly. Furthermore, while the 
impact of perceived investment influences  both cases, its intensity 
also differs depending on the country of reference.  Finally, our data 
suggest that we may consider RQ as an antecedent of CRP in  both 
countries, although its impact is stronger in Spain than in Mexico. The  
different scores that Hofstede's (2001) framework ascribes to each 
culture with  of regard to the LTO dimension justify these results and 
reinforce the importance  considering the need to adapt to local 
cultures, even in globalized business .contexts
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