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Understanding the trends of marketing research and its future

directions: a citation analysis
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Conclusion, limitation and directions for future research
The present study collected and examined data from top ten journals in the field of
marketing. In all, 9,190 articles and 5,62,322 citations were analyzed to identify top

publishing authors, most cited article along with its author’s name, top publishing country,
universities, most discussed keywords and the year in which most articles were published.
The effort was made to highlight and recognize important contributors of the top ten
journals. The analysis helped us in knowing that advertising, pricing, game theory customer
service, consumer behavior, etc., continue to be important research areas in the field of
marketing. At the same time, sustainability, mobile marketing, market orientation etc. have
seen lesser than expected attention. With increasing importance of these areas, these can
form part of future research areas. Similarly, an analysis highlighted that the USA leads by
a large quantum in term of publications, with Netherlands, Canada and Germany being next
few countries. In case of Universities, Universities Pennsylvania, Wharton School,
University of Pennsylvania publishing and Duke Universities are some of the outstanding
contributors in these top journals.
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